Price 15 Cents 
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eAn cAdvertisement 


—in The News 
and The Journal 


4 ...is a bigger per-dollar value than an ad- 
«| vertisement in the News alone... or the __ 
{ Journal alone ... or any other paper or | 
combination of papers. 






















| | Compare the Rates and Circulations 





+ Advertisements published in both papers 
require only one handling ... permitting 
a saving in cost which we pass along to 
the customer. 


& 





q Che Ballas Morning News 3 
| The Dallas Journal 





The combined circulation of The News and The 
Journal on week days now exceeds ... 133,000 












































DALLAS 





























Printers 
Lithographers 
Stationers 


Office Outfitters 


Exclusive Agency 
for the Famous 
STOW DAVIS 

Hand Made Office 


Furniture 


yan i 





Executive and General Office 


PACIFIC FINANCE CORPORATION 


is another example of how well Clarke & Courts Furniture and Office 
equipment will carry out the prestige of your business. 
Our office planning service is a real help to executives in laying out their 
office economically. We will be pleased to have you visit 
our furniture display. 


CLARKE 6. COURTS 


1506 YOUNG ST.\@ DALLAS 
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Mnly... 
26 hours now 
to New York 








Leawe Dallas at 7:35 a. m.-Arrive Tulsa 10:10 a. m. 


Lv 


Time Is Money: 
Save It - - FLY!! 


O THE BUSY Business Execu- 

tive “time is money!” You can 

now save a whole business day 
by flying to the commercial and in- 
dustrial centers of the North and 
East. The Southern Air Transport 
and Universal divisions of American 
Airways, Inc., have put into effect 
the speediest of time schedules be- 
tween Dallas and New York, and in- 
termediate points. 


Arrive Kansas City 12:15 p. m. 
Arrive St. Louis 1:15 p.m. 
Arrive Chicago S38 P.M. 
Arrive Cleveland 343 p.m. 
Arrive New York 9:30 a. m. 


(NEXT DAY) 

















S.AT. ANO UNIVERSAL SYSTEM, 
CownEcrtinG MY CENTRAL LINE. 
S.4.7. PASSENGER LINs. 

















Leaving Dallas at 7:35 a. m., the plane arrives in Cleveland at 7:45 p. m. the same day. There it connects with the New 
York Central railroad, placing passengers in New York at 9:50 o'clock the next morning. Eighteen hours SAVED over the 
all-rail mode. Fare from Dallas, including rail fare, lower berth and extra fare, via connecting New York Central trains . . . 





ONLY $88.43 


The twelve-passenger, tri‘motored Fokker F-10-A planes are luxuriously equipped. Recent 
reduction in rates of approximately 50 per cent makes air journeys as economical as travel by 


rail... . And you save Time — MONEY! 


Southern Air Transport, Inc., also maintains daily passenger service between the principal 
cities of Texas and Oklahoma. 


For Reservations, Phone 2-6942; Night Reservations, 5-3181 


SOUTHERN (IR TRANSPORT 


INCORPORATED 
DIVISION OF AMERICAN AIRWAYS. INc 





44444 DLLALOGAGAGAAAAGAAAD 








DALLAS 
















HE success of many men is 
based on an ability to select 
good assistants. The success of 
many businesses is based on a 
careful selection of suppliers...... 
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Let the Boyd Printing Company 
be your source of supply for 
every printing need. 








Boyp PRINTING COMPANY 


1323 Wood Street — ‘Phones: 2-8043; 2-8044 
DALLAS, TEXAS 
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| Increase Your Office Efficiency 
50% 


... Through Malwaukee 
Health-Com fort Chatrs 


A 
+ Health-Comfort Chairs have been ex- 
ceedingly well named — they actually combine HEALTH and 


COMFORT. Physicians, authorities on hygiene and business 
men have found—by actual tests—that under the ideal con- 


ditions created by this chair: 














514. W 
Rounded top cross slat conforms perfectly to the contour of user's back, 
giving correct support where needed. 
Spindles of back-rest are curved and rounded to conform to the 
spine. 
Seat is also shallow so that front of chair will not interfere with 
normal blood circulation. 
Seat has deep, form-fitting saddle, necessitating correct, yet com- 
fortable sitting position. 
Convenient hand-wheel for quick adjustment of tilting-seat spring. 


All edges and corners are rounded to prevent rubbing or scratching 
shoes or damaging clothing. 


Small thumb-nut to permit raising or lowering of chair seat. 














Thumb screw for adjusting spindle back-rest forward or backward. 


Hand wheel adjustment for raising or lowering back-rest for different 
heights of users. 

There is no possibility of pinching hands or catching clothing be- 
tween chair back and seat. 


TEN DAY FREE TRIAL 


Let us send you a Milwaukee Health-Comfort Chair on approval. Sit in it 
yourself — let your workers try it—hear them acclaim its ultra qualities. 
Then you will understand why it has become ‘‘standard equipment’’ in the 
largest offices of the country. Make this Ten Day Free Test NOW. Save 


yourself money. Come in or telephone us. 


Sow ONDA Vik WN — 


—" 





Stewart Building — Commerce at Lane Street 


1. Work replaces worry. 
2. Speed replaces sluggishness. 
3. Clearness replaces misunderstanding. 
4. Accuracy replaces error. 
5. Tranquility replaces confusion. 
Thus, the efficiency of your office workers is increased 50% by 
an investment in this amazing chair which averages less than 
2% of one year’s salary paid your workers. 





Branch Store — 104 S. Akard Street — Between Main and Commerce 
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(Dallas Inaugurates 


“Hand - to- Mouth “Building 


= 


here there will be of neces- 





aj,,OT in many years 
1) has Dallas been in 


¥| tageous condition 

*~) with regard to her 
building as she is today. 
This fact is definitely 
shown in the vacancy sur- 
vey of the Dallas Real 
Estate Board reproduced 
in this issue of “Dallas.” 

Several years ago Dallas 
building permits reached 


Jn the Nation 
DALLAS RANKS -- 


lst in manufacture of cotton gins. 

lst in manufacture of harness and saddlery. 
3rd in distribution of farm implements. 

3rd in volume of telegraph business. 

5th in distribution of dry goods. 

14th in total express business. 


sity considerable building 
in that type of property. 
Dallas will never again 
be over-built. That lesson 
of five years ago was dear- 
ly learned, just as it is now 
being learned by other cit- 
ies in the nation. It is safe, 
however, to predict, in 
view of the above figures, 
that there will be a steady 
increase in building here, 
during the coming year, di- 


the thirty-five million mark 
after what almost amount- 


ed to a building orgy. The 


15th in jobbing business. 
17th in bank clearings. 
23rd in postal receipts. 


rectly in proportion to the 
demand: 








result was an  overbuilt 
city with vacancies, both 
in residence and business 


42nd in population. 





There is no acute short- 
age that would inspire 
speculative building. un- 








buildings reaching a most 
uncomfortable and unhealthy peak. 


The immediate result of this was a slack in build: ° 


ing operations with demands each year running far 
above construction. In the report just made public it 
is shown that the vacancy in residences is only 3.3 
and in downtown business property 13.4. Vacancy 
in office space is reported at 9.7. 


The survey shows some two thousand vacant dom- 
iciles in Dallas, out of a total of some 60,500. It is 
estimated that 2,500 more families are coming into 
Dallas each year than are leaving, a fact that indicates 
residence building will be brisk during the coming 
year. 

At the rate with which new firms are locating 
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reasonably high rents and 
property valuations. Neither is there an over-abund- 
ance of buildings in any classification to stagnate 
sales in that line. Hand-tomouth buying has been 
definitely established in American business. Hand-to- 
mouth building is to be the practice in the future, 
at least in Dallas. 

This practice is desired by real estate men, con: 
tractors and building material men. They know that 
a steady, intelligently controlled growth is more 
profitable than periodic “booms” and resultant 
“slumps”. 

Too often the total of building permits is used as 
a gauge of a city’s prosperity. If this were invariable 
Dallas would indeed be in the doldrums, and would 

(Continued on page 18) 
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Southern Air Transport Chases 


DALLAS 


Love Field Becomes Second Airport in the Nation 


ITH the selection of Dallas by 

the Southern Air Transport di- 

vision of the American Airways, 

as the base for its lines, Love 

Field, second in scheduled air 

transport activity in the entire 
United States, has become the terminus 
of radiating lines that cover Texas and 
reach northward and eastward to the 
great metropolis. 

Through the service of the Southern 
Air Transport the barriers of distance 
that separate the cities of the Lone Star 
State shrink into insignificance and even 
the distant industrial centers of the coun- 
try are brought within a few hours of 
Dallas. 

Planes that arrive at Dallas in the eve- 
ning from the North have touched six 
great cities with a combined population 
of 6,500,000—a larger number of impor- 
tant centers of population than is served 
by any other line in the United States— 
before settling down at Love Field at the 
end of the run. Planes taking off in the 
morning speed Dallas travellers on busi- 
ness or pleasure to the cities of the north 
and east, carrying them, in conjunction 
with rail connections, to New York with- 
in 26 hours. 

The transportation facilities provided 
by the Southern Air Transport are tangi- 
ble results of months of effort and expense 
on the part of the company to educate 
Texas and the South to air travel. Fore- 
seeing that the advantage of flight would 
eventually be indispensable to Dallas citi- 
zens, the pioneer company for many 
months operated passenger lines at a 
heavy loss, testing to the satisfaction of 
the public their safety, economy, comfort 
and speed. 

Early in the development of the com- 
pany Dallas was fixed as the base for its 
mail route, through which speedy com- 
munication between north and South. 
Texas has been established. With the in- 
auguration of its passenger lines, the first 
in Texas, to run south and westward, its 
service to the citizenship was doubled. 


Out of Dallas now run four lines, pro- 
viding, with connections made, swift serv- 
ice to Mexico City, to the Texas coast, 
to the population centers of the Pacific 
coast, and to the industrial centers of the 
East. 

Leaving Dallas in the morning, travel- 
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lers may fly over the Dallas-Fort Worth 
to San Antonio and Brownsville passenger 
line, connect with a foreign passenger 
transport line and be in Mexico City by 
noon the following day, cutting a full day 
from the rail time. Houston is but three 
hours away over the Dallas-Houston pas- 
senger route. 

The Dallas-El Paso passenger line pro- 
vides service through the oil belt of Texas 
to the far extremity of the State, where 
connections may be made for the Pacific 
coast, bringing Los Angeles almost 
twenty-four hours nearer Dallas. 

The newly inaugurated service from 
Dallas to Cleveland, in addition to serv- 
ing directly Tulsa, St. Louis, Kansas 
City, Chicago, and the eastern terminus, 
provides over night train connections to 
Boston, Washington, Philadelphia, Balti- 
more Pittsburgh, Memphis, Minneapo- 
lis, St. Paul, Omaha, Detroit, and nu- 
merous other important cities. 

Leaving Dallas at 7:35 o'clock in the 
morning, the New York-bound traveller 
may lunch in Kansas City or St. Louis 
(depending upon the route he flies out 
of Tulsa), have dinner in Cleveland and 
breakfast in the eastern metropolis, ap- 
proximately 2,850 miles away. 

In addition to its air transport activities, 
the Southern Air Transport maintains 
two other distinct services. The Southern 
Aeromotive Service was established in the 
first days of commercial aviation in Texas 
and has maintained service points, some- 
times at considerable cost through the 
ack of extensive flying activity in that 


Coming! 


The April Issue of “Dallas” will 
be of Southwestern significance. 
Southwestern progress, resources 
and general news of that area con- 
sisting of Texas, Arkansas, Oklaho- 
ma and Louisiana, will be featured. 
In addition it will contain a direc- 
tory of members of the Dallas 
Chamber of Commerce, for use of 
Southwestern purchasing agents 
and other buyers in contacting the 
Dallas market. Further details of 
this annual number may be found 
on page 33, 





section, over the whole South. It still re- 
mains the only comprehensive servicing 
system in the terirtory offering both main- 
tenance and repair service. Through this 
organization with its complete repair 
stocks, Dallas .airplane-owners and oper- 
ators are saved from twenty-four to forty- 
eight hours in securing replacement parts, 
and service for planes, formerly not 
available this side of Wichita or Saint 
Louis, is brought to their door. 


The Airports Engineering and Con- 
struction Corporation is a subsidiary or- 
ganized to advance the cause of aviation 
in the South through the development of 
ports, one of the prime essentials in the 
industry. Air ports are to aviation what 
good roads are to the automotive indus 
try, and as the widespread ownership of 
automobiles followed the development of 
good roads, so the utility of privately 
owned planes depends upon the number 
of cities and towns at which the owner 
may land. This airport organization, 
which holds at the present contracts for 
the development of a number of ports in 
Texas and the Southwest, is “paving the 
air” for present and future plane owners 
of Dallas. 


Dallas’ position as the hub of an in 
tricate network of airlines is also contin 
gent upon the work of this and other air- 
port construction companies. With the 
increase in the number of airports, the 
development of small feeder lines is al- 
most certain, and these will trace their 
way toward Dallas, out of which so many ~ 
trunk lines run. 

The new Administration Building and 
hangar at Love Field, now occupied by 
the Southern Air Transport, was engi- 
neered and constructed by the Airports 
Engineering and Construction Corpora- 
tion. As planned and executed by its en- 
gineers, the buildings of which Dallas can 
now boast are among the most modern 
and attractive in the country. 


In Dallas alone the Southern Air Trans- 
port maintains a staff of seventy-three 
employees and owns property running 
into hundreds of thousands. Aircraft 
alone based at Love Field is valued in ex- 
cess of $270,000. Through this company 
Dallas is an integral part, not only of the 
largest operating system in the South, but 
in the whole country, linked with 20,000 
miles of daily air travel. 


DALLAS 








. Shee : 

ws Bae GEER eee 
Se iy 
pc SS TS a i 


el 





Tht 
BEGE GRRE aR 














THE NEW HANGAR AT LOVE FIELD 
1. A glimpse of the interior of the 90-foot bay. 2. A section of the facade showing detail of sliding doors. 3. The 200-foot front showing 
the 110-foot bay at right and the 90-foot bay at left. 4. One of the huge tri-motored Fokker airplanes housed in this building. 5. In- 
terior of the 110-foot bay showing detail of the heavy steel construction. 
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Dr. Julius Klein Will Visit Dallas 


“We make goods with amazing precision, but when we come to sell them we take the old shotgun of our 
fathers and go out and blaze away at the supposed markets.’ —Dr. JULIUS KLEIN, Assistant Secretary of Commerce. 


S A FURTHER recognition by 
Washington authorities of the 
importance of Texas in foreign 
commerce, Dr. Julius Klein has 
accepted an invitation to visit 
the State on the occasion of the 

Southwest Foreign Trade Conference at 

Houston on April 14 and 15 and is ex- 

pected later to visit Dallas. 


The recognition of Dallas and North 
Texas as an important trade center had 
already been accorded by the Department 
of Commerce in a very practical way. 
When the Chamber of Commerce and 
civic leaders of this area asked that a Dis- 
trict Office be established in Dallas, Dr. 
Klein gave cordial heed to the request 
and caused a minute study to be made of 
the claims set forth. The office was opened 
in Dallas on Nevember 15, with Sher- 
wood H. Avery assigned as District Man- 
ager and Harold M. Young, Assistant 
Manager. The office was assigned the ter- 
ritory of North Texas and Southern Okla- 
homa. 

Dr. Klein, one of our foremost expo- 
nents of foreign trade, is internationally 
known and is considered by business men 
as being one of the most intelligently ag- 
gressive students of present-day world 
conditions. Appointed by Secretary 
Hoover as Director of the Bureau of For- 
eign and Domestic Commerce in 1921, 
Dr. Klein spent several busy years in re- 
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At Quarterly Meeting 


Dr. Klein’s Dallas appear- 
ance will be at a joint meeting 
of the Dallas Salesmanship 
Club and the Dallas Chamber 
of Commerce at the Adolphus 
Hotel, at 12 o’clock noon, 
April 17. At the meeting will 
be members of both organiza- 
tions, civic clubs, as well as 
representatives of Chambers 
of Commerce and _ business 
men of neighboring cities. He 
will talk on “General Business 
Outlook”. The meeting will be 
the first of a series of quar- 
terly membership meetings 
held by the Chamber of Com- 
merce. 











organizing and expanding this Bureau 
which has since become known as the most 
efficient business agency or guide in the 
world. Serving as Director of the Bureau 
until 1929, he was then raised to his 
present position of Assistant Secretary of 
Commerce. 

The Government’s recognition of the 
relative trade possibilities of Texas has 
been manifested in the establishment of 
three District Offices of the Bureau—in 
Dallas, Houston, and Galveston—and it is 





thought that Dr. Klein’s visit to the State 
at this time will rather emphasize the work 
of the Department’s offices or “Service 
Stations” in these strategic trade centers. 


Accompanying Dr. Klein on his visit 
to Texas will be Mr. John Matthews, Jr., 
Assistant Director of the Bureau, together 
with various trade advisors and technical 
experts of the Washington Bureau. 
Among the other men of foreign trade 
experience composing the delegation will 
be several Commercial Attaches, Trade 
Commissioners, and Trade Advisors from 
the foreign field. 


Quoting the Dallas District Manager 


of the Bureau, Sherwood H. Avery, the 


following statement is given on Texas for: 
eign trade: 
“The Gulf Southwest, as a unit, is al’ 


ready one of the greatest exporting areas | 


in the United States, but this fact is less 
known or appreciated by ourselves than 
by other sections of the country. And any 
reference to the ‘Southwest’ should in 
clude the statement that Texas embraces 
more than one-half of that area, more than 
one-half of the population, and about one: 
half of the wealth of the section so desig: 
nated. The fact should be recorded also 
that Texas ranks second only to New 
York in value of exports, and_ ships 
abroad about three times the value of 


(Continued on page 18) 
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Filling in the Vacancies 


Real Estate Board Report Shows Healthy Condition Exists Here 


The following is a survey recently un- 
dertaken by the Dallas Real Estate Board, 
through its vacancy committee headed by 
F. K. Osbourne: 





DWELLINGS 

Estimated proper economic vacancy in 

ANY CIEY .-.-nsecnncnvnn-aneneenenncernscnencesenees- 0 
Dallas average domicile vacancy, June, 

iia Samennsnpatineemigaes 6.3 
Dallas average domicile vacancy, Feb- 

SUN TIPE diiaiesstensinitacienniipranncitncicsioies 4.2 
Dallas average domicile vacancy, June, 

DAIS eon ssatdneacescapaeacesewstdvccepsvenccsasate aA 
Dallas average domicile vacancy, Jan- 

SOE, TRE eietcnincenpeenennsonesnnonnntinnisune a3 
Dallas average domicile vacancy Feb- 

EY, SGP sctsncantisecsilomicninesinistnioinetn 3.3 
Domiciles in Dallas, February, 

BPO ccs acevereins ehceeernnseeeess eas 60,597 
Occupied domiciles in Dallas, Feb- 

Ue a Us, eee eee 58,587 
Vacant domiciles in Dallas, Febru- 

ore 2, (eer ee ant Cree er ae 2,010 
Percentage of vacant domiciles in 

Dallas, February, 1930................ 3.3 
Domiciles under construction, Feb- 

a EL: 6 | ee eae o17 


Downtown retail and wholesale district 
(front foot basis) : 
Front feet retail and wholesale 
ground floor space, February, 
S| I ee Lee Se nee 31,500 
Front feet retail and wholesale 
ground floor space occupied........ 27,275 
Front feet retail and wholesale 


ground floor space vacant .......... 4,225 
Percentage of vacant retail and 

wholesale ground floor space...... 13.4 
Front feet ground floor space un- 

ee 605 


(The retail and wholesale district of 
Dallas has as its boundary the west boun- 
dary of the Trinity River on the west, 100 
feet south of Commerce Street as its south 
boundary, the east side of the H. & T. C. 
Railroad tracks as its east boundary and 
100 feet north of Elm Street as its north 
boundary. Inasmuch as the downtown dis- 
trict has been cut about one-half into this 
year, it is impossible to compare it with 
last year’s figures, which took a district 
bounded on the south by Young Street, 
the east by Pearl Street, the north by 
Pacific Avenue and the west by the 
Trinity River.) 





Semibusiness store buildings lying just 
outside of and adjacent to the downtown 
district: 
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The gigantic task of counting ev- 
ery vacant unit among the 60,597 
dwelling units, 31,500 front feet 
of down-town retail and wholesale 
property, 1,237 semi-business store 
buildings outside and adjacent to 
the down-town district, 4,094 sub- 
urban store buildings and the hun- 
dreds of warehouses and factories 
was accomplished by the Real Es- 
tate Board members in three weeks, 
in, spite of an unusually severe pe- 
riod of cold weather which occurred 
right at the time for making the 
survey. 

The city was divided into forty- 
one districts and crews representing 
member firms and individuals of the 
Real Estate Board assigned so as 
to distribute the work equally. Ev- 
ery board member gave one day or 
more of his time to the task without 
charge to the board. 











Total store buildings in this district..1,237 
Total occupied buildings in this dis- 


Percentage of vacancies in this dis- 


eae 8 teh ng 8 I hy oe 
Total under construction in this 
ERE a iets Dae 27 


(This area also has been changed and 
therefore no comparison can be made.) 





SUBURBAN STORE BUILDINGS 
Suburban store buildings.................. 4,094 
Occupied suburban store buildings..3,508 
Vacant suburban store buildings... 586 


Percentage of vacancies.................-.- 14.3 
Under construction .....................----- 106 
Percentage of vacancies in Jan., 
0 Re coe ee 14.8 
Percentage of vacancies in June, 
ESSERE SON ee ee aa 14.8 
WARHOUSES 
ES Se TN 392 
Occupied warehouses ..............-------- 362 
Vacant warehouses .......................... 30 
Percentage of vacancies ................-. 7.8 
Under construction ............--..---------- 3 
Percentage of warhouses vacant 
UR ssc ihstintrncnechipeierwis 7.5 
Percentage of warehouses vacant, 
DEE i isdiuctiaicanniRancincdnes 1c | 
FACTORIES 
RE? eR a 316 
ocean Ret nase ssssn ences 304 


Vacant factories... Sh. 12 
Percentage of vacancies ..............-- 3.7 
Under construction .......:....-..-...-.-2. 2 


Percentage of factories vacant, Jan- 


oD ge EO 4.8 
Percentage of factories vacant, June, 
|S, Senter Bee diets Dee eee aoe Sie De 


Cottages valued at more than $2,500 
(lot and improvements) : 
Cottages valued at more than $2,- 


v3 spn ees pe en electra epee eee 29,055 
Occupied cottages valued at more 

that G2-500 so 28,518 
Vacant cottages valued at more 

CeiOR SOO en es Ss 
Percentage of vacancies ................ Lo 
Under construction ..................-.---- 134 
Percentage of vacancies, January 

| fp 9 {i eee SS ae Ee 2.6 
Percentage of vacancies, June, 

| go fs aS et wt Ree Maa He ASD DA 


Two-story or more residences with a 
value of over $2,500 (lot and improve- 
ment) : 

Two-story residences more than $2, 


ET ee Per 5,938 
Occupied two-story residences........ 5,775 
Vacant two-story residences .......... 161 
Percentage of vacancies ................ 2.7 
Under construction ..........2....--...--- 78 
Percentage of vacancies, January, 

[LL | <n eRe ee aes re ee 3.9 
Percentage of vacancies, June, 

ON choot ae hee he 3.4 


Residences with value of less than $2.,- 
500: 
Residences valued less than $2,500 6,050 


Occupied residences ............-...------ 5,734 
Vaclee CODON ass 316 
Percentage of vacancies ................ +2 
Under construction ..............-...-.---- 12 
Percentage of vacancies, January, 

5 ene es eee 6.8 
Percentage of vacancies, June, 

2) eae eee ee ene ede ae eee cr 8 


NEGRO RESIDENCES 


DRG PONE coin. 7,207 
Occupied residences ..................---- 6,795 
i gee 412 
Percentage of vacancies.................- 5.7 
Under construction ................------ 5 
Percentage of vacancies, January, 

Re Ren ORM pare eae 7.6 


Percentage of vacancies, June, 1928 7.9 


(Continued on page 23) 
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IMPORTANT NEWS 








Medical Men to Gather in “Dallas 
for Yearly Clinic 


What will be by far the largest and 
most significant gathering of physicians 
in Dallas since the convention of the 
American Medical Association in 1926, 
is the annual spring clinical conference of 
the Dallas Southern Clinical Society, 
which will be held at the Baker Hotel, 
April 14-18. The Dallas Southern Clin- 
ical Society was formed more than a year 
ago and is comprised of 150 physicians, 
chiefly specialists in their respective fields. 
It is their slogan, “To make available to 
the Medical Profession of the South the 


Post Graduate Teaching Material of 
Dallas.” 

Two smaller clinical conferences have 
been held by the Society, but this is the 
first of what has been planned to be a 
large and representative annual spring 
event. The cost of the Conference will 
approximate $12,000. The meeting will 
be on a strict business-like basis with a $10 
registration fee. Some 7500 physicians 
over the entire South are being sent a se- 
ries of letters and pamphlets descriptive 
of the Conference, and an attendance of 





° * $15,157,796 
GAS METERS 
1929 


Total (Dallas proper) 


January - . ‘ . - 66,401 
February - . . . 66,480 
March . . : . - 66,520 
April . - - . . 66,601 
May - . . ’ ’ - 66,652 
June ’ - ’ ‘ . 66,681 
July - : . - - - 66,711 
August . . , - - 66,764 
September . ’ . . 66,802 
October - ’ . - - 66,831 
November - ’ . - 66,851 
December 66,880 


*Includes Public Utility Construction. 


Watching Dallas Grow ..... 


Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 


BANK CLEARINGS 


1929 1930 1929 1930 

January + $265,365,726.24 $207,852,872.08 $287,306,000 $249,792 ,000 
February - - 220,677,360.88 $177,426,932.40 235,300,000 210,891,000 
March . . . - 243,485,065.89 271,141,000 
April - . . ’ 228,307,179.67 248,497,000 
May . . ’ - 216,624,833.08 233,971,000 
June - ’ ’ ’ 195 ,818,474.36 217,138,000 
July - Pre - - 216,056,756.41 223,645,000 
August . ’ 220,008,508.00 237,562,000 
September . - - 261,650,607.88 267,390,000 
October ’ ’ . 305,794,072.78 334,837,000 
November . ° - 242,138,337.39 283,386,000 
December 265 ,860,631.04 293,643,000 

Total - . - $2,881,787,579.62 $3,133,816,000 

BUILDING PERMITS POSTAL RECEIPTS 
1929 1930 1929 1930 

January ’ ’ ’ -$ 880,453 $ 535,830 $ 328,109.57 $ 329,647.47 
February - - - - 467,022 589,012 326,162.35 327,262.42 
March - . . - - 1,708,728 357,601.65 
April - . . ’ 1,294,212 325,033.60 
May - : . ’ - 550,880 345,126.20 
June . . . . 469,550 295,462.39 
July . . . ’ ’ 416,940 298,382.42 
August . . ’ 501,331 325,046.00 
September . 768,992 346,611.40 
October - 1,651,175 392,430,17 
November . $31,217 355,921.10 
December - 532,714 429,275.32 


BANK DEBITS 


$4,025,062.35 


TELEPHONES 
1930 1929 1930 

66,909 68,752 69,340 
67,048 68,752 69,390 

68,902 

68,962 

69,021 

69,048 

69,113 

69,180 

69,230 

69,264 

69,294 

69,301 











probably 1500 is anticipated. The regis. 
tration fee will admit a registrant to all 
activities of the Conference, including 
luncheons, dinners, etc., but the revenue 
derived from the fee will be used only in 
defraying expenses of distinguished speak- 
ers and guests. 


An idea as to the type of talent which 
will be heard in general assemblies cach 
afternoon at the Conference may be 
gained from noting the following partial 
list of visiting speakers: 


Dr. J. L. Morse, Professor Emeritus, 
Harvard, Pediatrics; Dr. A. B. Moore, 
Roentgenologist, Mayo Clinic; Dr. Logan 
Clendening, author of Modern Treatment 
Methods, etc.; Dr. C. C. Sturgis, Profes- 
sor of Medicine, University of Michigan, 
The Anemias; Dr. Vilray Blair, noted 
Plastic Surgeon, St. Louis, Mo.; Dr. 
Frank Hinman, Professor of Urology, 
Universiay of California, Kidney Special- 
ist; Dr. George W. Crile, of Cleveland, 
noted surgeon and writer; Dr. O. L. Scud- 
der, Boston, Associate Professor of Sur- 
gery, Harvard. 


There will be 63 hours of post-graduate 
instruction, also motion picture exhibi- 
tions, clinics in-all Dallas Hospitals every 
morning, daily medical and surgical round 
table luncheons, a golf tournament and 
evening programs including a smoker and 
buffet supper with vaudeville entertain 
ment, a clinic dinner, and other func: 
tions. 


Railroad rates of a fare and one-half 
for the round trip will be available on the 
certificate plan. Dallas has long been fa 
mous as a complete medical center, but 
this Conference will perhaps do more than 
any preceding event in establishing its 
prestige over the South and Southwest. 


The officers of the Dallas Southern 
Clinical Society are as follows: Dr. Oscar 
M. Marchman, President; Dr. T. C. Gil- 
bert, Vice President; Dr. G. E. Brereton, 
Treasurer; Dr. J. Shirley Sweeney, Direc: 
tor of Clinics; Dr. W. W. Fowler, Editor 
Bulletin; Dr. Curtice Rosser, Secretary. 


DOD 
IT WAS NOT ANGINA 
“I don’t like your heart action,” the 
doctor said, applying the stethoscope 
again. “You have had some trouble with 
angina pectoris, haven’t you?” 
“You're right in a way, doctor,” said 
the young man, peevishly, “only that isn’t 
her name.” 
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April Conventions 

Approximately 8,000 visitors are ex- 
pected at various conventions and sales 
conferences to be held in Dallas during 
April, according to Z. E. Black, manager 
of the Chamber of Commerce Convention 
Department. This makes it one of the 
most important convention months of the 
year. It brings back to Dallas after many 
years one of Texas’ largest conven- 
tions, the Lumbermen’s Association. 

The Southern Clinical Conference is 
another outstanding gathering, described 
elsewhere in this issue. The Texas Retail 
Dry Goods Association decided during 
March to meet here in April, and the same 
month also brought a corresponding de- 
cision from the Texas Optometric Asso- 
ciation. The Texas Ginners’ Association 
is another of Texas’ large and important 
gatherings, held here each April. During 
the first three months of this year a total 
of 132 conventions or sales conferences 
were held in Dallas, indicating that the 
record of 408 conventions here last year 
may be reached or passed this year. The 
April list, as booked to date, follows: 

April 3-4—Texas Ginners’ Assn. 

April 3-4—Peoria Life Insurance Co., 
State Agents’ Meeting. 

April 7—Texas Line Yard Retail Lum- 
bermen. 

April 7-8—Texas- Louisiana Retail 
Jewelers Assn. 

April 8-10—Texas Lumbermen’s Asso- 
ciation. 

April 11—Texas Latin Tournament. 

April 14-18—Dallas Southern Clinical 
Society, Spring Clinical Conference. 

April 18-19—Southwestern Political & 
Social Science Assn. 

April 21-23—Retail Furniture Assn. 
of Texas. 

April 21-23—Texas Optometric Asso- 
ciation. 

April 22-24—Texas-New Mexico Out- 
door Adv. Assn. 

April 22-24—Directors Outdoor Ad- 
vertising Assn. of America. 

April 23-25—Second District, Texas 
Congress of Mothers and Parent-Teacher 
Associations. 

April 24—Eastern Star School of In- 
struction. 

April 25—Southwestern Safety Con- 
ference. 

April: 

April 9—M-K-T Railway of Texas, 
Annual Meeting. 

Simms Oil Agents. 

Massey-Harris Company. 
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Business Opportunities Offered from 


All Over Nation 


The Electric Clock Corporation of 
America, 536 Lake Shore Drive, Chicago, 
Ill., wants manufacturers’ representative 
for this territory, to handle line of 
Synchro-Matic Electric Clocks. 

The Continental Fruit Products Co., 
Frostproof, Florida, wants representative 
in Dallas for a specialty article in the food 
product line. 

George A. Reinhardt, jobber in auto 
ignition replacement parts, 444 East 78th 
Street, New York, wants three or four 
young men to represent his line in Dallas. 

Endicott- Johnson Corporation, Johnson 





State Board of Nursing Examiners. 
Anderson, Clayton & Co., Annual 


Conference. 

Woman's Auxiliary, Dallas Presby- 
tery. 

Vacuum Oil Company, Sales Confer- 
ence. 


Texas-Louisiana Tariff League. 


City, N. Y., wants salesman now han- 
dling a line of sporting goods to take 
complete line of golf balls. 

De Luxe Syrup Works, Opelousas, La., 
wants a Dallas broker. 

The National Audiphone Co., Inc., of 
Fort Dodge, Iowa, is seeking a Dallas 
dealer for amplifying machines. 

The Electrodor Sales Company, 1716 
Cass Avenue, Detroit, wants distributor 
in the Dallas trading area. 

The Bayor Bros. Corp., 119 Fifth 
Avenue, New York, is seeking represen- 
tation in Dallas for cotton and rayon fab- 
rics. 

The R. B. M. Laboratories, Inc., 602 
North American Building, Philadelphia, 
Penn., is anxious to represent a Dallas 
manufacturer, in his city. 

The Lubrair Corporation, Cambridge, 
Mass., wants distributor for light grease 
gun to deliver a pressure of 9,000 pounds. 
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INDUSTRIAL SUMMARY 
For February, 1930 
eNEW CONCERNS 


New concerns established in February Oe ak OST See 
New concerns established in January j woe 81 
Yeartodate - - ~- - 155 
Manufacturing plants in February 9 
Manufacturing plants in January 10 
a ee 19 
Wholesale and jobbing concerns, February - - -~ - + + <« 23 
Wholesale and jobbing concerns, January - - - + + + @¢ 23 
Yeartodate ~- . * 8 Cb & (ae 50 
Retail concerns in February Rice « « Te Se eee 
Retail concerns in January - 2 Oe bee 
Year to date - 25 
Miscellaneous concerns in February - 25 
Miscellaneous concerns in January J ee a a 
Se ee ee re a 56 
Branches of sectional or national concerns established in February - ~- 23 
Branches of sectional or national concerns established in January - ~- 33 
Year to date - ee ke 


ADDITIONS TO PAYROLLS 


Estimated number of employes, concerns established in February - - 470 
Estimated number of employes, concerns established in January - - 534 


Estimated annual payroll, new concerns for February - 
Estimated annual payroll, new concerns for January - 








- 1,004 
$ 846,000 
$1,821,000 


, , - 
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DALLAS CHAMBER OF COMMERCE 
OFFICERS 


President 
Vice President 
Vice President 
, - - Vice-President 
- Vice-President ©& Gen'l Mgr. 

. ’ . Treasurer 
Executive Secretary 


ARTHUR L. KRAMER - : . 
NATHAN ADAMS . 

HUGO SCHOELLKOPF 

FRANK L. McNENY 
HOMER D. WADE 
A. V. LANE - - 
C.J. CRAMPTON - 





DIRECTORS 
1930 TERM 
Nathan Adams Arthur L. Kramer 
J. Perry Burrus Chas. R. Moore 


John W. Carpenter S. B. Perkins 
Harry L. Seay 
1930-1931 TERM 
George Waverley Briggs Hugo Schoellkopf 
J. Ben Critz Edward T. Moore 
F. F. Florence H. A. Olmsted 
R. W. Van Valkenburgh 
1930-1933 TERM 





E. R. Brown Frank L. MeNeny 
T. E. Jackson A. M. Matson 
Porter Lindsley W. S. Mosher 
R. L. Thornton 
STAFF 


Z. E. Black (Retailers, Conventions) - Asst. Gen'l Mgr. 


2. M. Fowler - . Financial Secretary 
Clyde V. Wallis . - Industrial 
R.A. Laird - - - - . - Aviation 
Sam Goodstein - - - Transportation 
L. A. Bell and C. R. Lancaster Membership 
Herbert B. Carpenter , : Wholesalers 


E.C. Wallis = - - : - - - Publicity 
R. A. Thompson - . - Highway Engineer 
A. B. Jolley, Leone Wimberly 

Dale Merwin, Ruth Clark - 
Mrs. M. E. Tate - 


. ’ Agriculture 
Road Information Bureau 


Mrs. Uneta Brown - . ‘ - Junior Chamber 
PF. H. Kidd . Pres. Wholesale Mer. Assn. 
T. J. Mosher Pres. Manufacturers’ Assn. 
Otto Lang - - Pres. Retail Mer. Assn. 


J. Howard Hayden - - - Pres. Junior Chamber 

Chamber of Commerce of the United States of America— 
Joseph F. Leopold, Manager, Southern Central Div. 

Open Shop—R. S. Haseltine, Pres.; C. A. Jay, Vice 
President and General Manager. 

Real Estate Board—B. Felix Harris, Pres.; E. A. Bell, Sec. 

Automotive Trades Association—B. B. Owens, Pres.; 
Dr. J. H. Connell, Executive Sec’y. 

Kessler Plan Association—Dr. E. H. Cary, Pres.; John 
E. Surratt, Secretary. 

Hotel Assn.A. Lacy, Pres.; Mrs. C. L. Hamil, Secretary. 

National Air Transport, Inc.—C. B. Braun, Southwest 
Dist. Com’l Mgr. 


OFFICE: Chamber of Commerce Building 
1101 Commerce St., corner Martin, Telephone 2-5425 


SUBSCRIPTION $1.50 A YEAR; 15¢ A COPY 
ADVERTISING RATES ON APPLICATION 
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“TEAAS” 


The convention department of the Dallas Chamber of Commerce, ever 
on the alert for some new idea to attract visitors to Dallas and to Texas, 
has printed an entertaining little skit on the State that has created a good 
deal of attention at national conventions in the North and East. On the 
obverse side of the sheet is the following cartoon of an extremely belligerent 
steer. (Note how the one snort wiped out some of Dallas’ rival cities to 
the southward.) 





/ 


DML 


in| 


lla 
mn } 
ZENi 


Ly P NY Nar 
\\ Mi \" \ 


" a\\ WY, 
pene 


\ anal - 


4, 








bi 























“If all the Texas Steers were one STEER, he could stand with his front feet 
in the Gulf of Mexico and his hind feet in Hudson Bay, and with his horns 
punch holes in the moon, and with his tail brush the mists off of the Aurora 
Borealis.” 
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Preferred Stock of Dallas Power & Light 
Company for Sale Through Employees 


STOCK PRICED AT $102.00 AND ACCRUED 
DIVIDEND PER SHARE 


a 


Opportunity to purchase Preferred Stock of Dallas Power & 
Light Company is offered in Dallas in a new issue of $6 Cumula- 
tive Preferred Stock of no par value. This stock is issued to fi- 
nance extensions, additions, and improvements to the Company’s 
system. 


Employees of the company will offer this stock to the public at 
$102.00 per share and accrued dividend, on a cash basis or on rea- 
sonable terms. The stock will pay dividends of six dollars per share 
per year which will net the investor nearly six per cent. 


This stock is a safe investment, It is not a speculation. Thou- 
sands of Dallas citizens own Preferred Stock of Dallas Power & 
Light Company through purchase of previous issues. Dallas Power 
& Light Company has paid dividends on its Preferred Stock reg- 
ularly every three months without a break ever since the stock was 
first issued over ten years ago. 
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DALLAS Power & LIGHT COMPANY 


INTERURBAN BUILDING 
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Herbert F. McCulla, U. S. 


Junior Chamber 
President, Visits Dallas 


The high spot in the program of the 
local Junior Chamber of Commerce in 
March was the visit of Herbert F. Mc- 
Culla and Harry Krusz, President and 
Secretary respectively of the United 
States Junior Chamber of Commerce, 
both of Lincoln, Nebraska. A special 
membership meeting and Board meeting 
was held during the two days the na- 
tional officers were in Dallas. In his mes- 
sage to the membership Mr. McCulla 
stressed the importance of aviation, na- 
tional expansion of the United States Ju- 
nior Chamber, and a closer relationship 
between the junior and senior Chambers 
of Commerce in the 1930 program of the 
national organization. 

On March 11th Mr. McCulla and 
Harry Krusz, accompanied by several of- 
ficers and directors of the Dallas organiza- 
tion, visited the Wichita Falls Junior 
Chamber and were instrumental in ob- 
taining an application from Wichita Falls 
for memberhsip in the national organiza- 
tion. Twenty Junior Chamber bodies have 
been added to the roster of the national 
organization during the last nine months. 

While in the city Mr. McCulla urged 
that as many Dallas men as could attend 
the national convention at Brooklyn June 
11, 12, 13 and 14. John Briggs, past Dal- 
las Junior Chamber president, is vice- 
president of the national order and is of- 
ficial organizer for the convention trip in 
June. 

DOD 


Civic Clean-Up Week 


Private individuals, city officials, busi- 
ness concerns and civic organizations are 
banded together to cooperate with the Ju- 
nior Chamber of Commerce in putting 
over its annual civic clean-up week March 
23 to 30. Irving Pierce headed a commit- 
tee of twenty-five new members to do this 
work. The city was divided into six sec- 
tions, one section to be cleaned each day. 
The Boy Scouts did their bit by locating 
vacant lots, streets and alleys in need of 
attention. 


Al 
ORE 


HAMBER 





J. HOWARD HAYDEN, President 
GEO. A. BREWER, JR., Vice President 
ED. A. HERZOG, Vice President 
ALPHONSO RAGLAND, JR., Vice President 
GEORGE W. MARTIN, Treasurer 








Citizens were urged by the Junior 
Chamber to improve their private prem- 
ises by the removal of rubbish and garbage 
with the objective of making Dallas the 
“city beautiful”. 


The Civic Clean-Up Committee is com- 
posed of the following members: 


T. W. Bray, Austin Crow, Edward E. 
Holman, W. B. Head, Jr., L. E. Ladd, 
Harry Moore, Donald Perrine, Jas. Y. 
Schoomaker, M. V. Scott, Dr. R. J. 
Spann, Q. Weatherford, S. E. Whipkey, 
Herbert White, Dr. Horace E. Wood, J. 
A. Benson, L. R. Carter, Kennedy Eng- 
land, Sidney D. Greaves, E. J. Hatzen- 
buehler, M. I# Koppel, G. H. Naylor, Ed 
Penniman, F. F. Seymour, Joe M. Taylor, 
Du Val West, C. M. Russery. 


SY 


Inter-City Relations Committee 


A committee on inter-city relations has 
been formed under the general direction 
of Vice-President Rice. The duty of this 
committee is to accompany officials of the 
Chamber of Commerce on trips to neigh- 
boring towns. By making these trips it is 
hoped that a closer relationship may be 
established between these towns and our 
own city. 


Inspection Tours 


As we go to press, the Industrial De. 
velopment Committee, headed by Bob 
Webb, has planned two interesting tours 
for the month of March. The first will be 
to the Mosher Steel Plants and the second 
to the Dallas Power and Light Co. These 
trips have proven most interesting to the 
Junior Chamber members and _ their 
friends. There is no better way to help 
the young man to learn about his city 
than to have him personally inspect the 
great mills and factories in and about the 
city. The Industrial Tours, within the last 
year and a half, have worked their way 
into a major activity of the Junior Cham- 


ber. 
QOa 


New Committee Assignments 


For the past few weeks the attention 
of the entire organization has been cen- 
tered upon the Membership Campaign. 
Now that it is over, the directors have 
been given tasks for the rest of the year. 
Following are the new committee appoint- 
ments: 

VICE-PRESIDENT BREWER 

Director Thompson, Luncheon Pro- 
grams. 

Director Dorsey, Membership Attend- 
ance. 

Director Easter, Industrial Tours and 
Business Contacts. 

Director Rice, Trade Trips and Trans 
portation. 

Director Huguley—Social Meetings. 

VICE-PRESIDENT HERZOG 

Director Hunter, Membership. 

Director Merrill, Educational Develop- 
ment. 

Director McAfee, Public Safety. 

Director Pierce, Civic Clean-Up. 

Director Nash, Radio. 

Director Newett, 
Sketches. 

VICE-PRESIDENT RAGLAND 

Director Dunlap, Aviation. 

Director Jones, Publicity. 

Director Hauger, Peptomist. 

Director Oprendek, Athletics. 


Biographical 
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A New View of the Dallas Skyline 
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Jordan named 
his wife .... 


In pondering over the 
question as to who should 
be the executor of his will, 
Jordan’s thoughts ran_ to 
economy. 


“My wife,” he reasoned, “is 
my principal heir. Why bur- 
den my estate with an ex- 
ecutor’s fee?” 


So he named his wife for 
And in do- 
ing so, overlooked what he 


economy’s sake. 


would never have lost sight 
of in the operation of his 
business ... the wisdom of 
getting and paying for 
judgment, experience and 
knowledge. 


For economy's sake.. 


Upon his death, Jordan’s 
widow attempted to carry 
out the difficult duties of an 
Her lack of 
knowledge and experience 


executor. 


dragged matters along and 
she lost money through un- 
wise decisions about invest- 
ments. 


Jordan could have _ con- 
served his widow’s inheri- 
tance and spared her an- 
noyance and trouble had he 
established a 
named the First National 


trust and 


executor. 


Our trust officer will gladly 
explain how First National 
trust service will conserve 
your estate for the benefit 
of your heirs. 


TRUST DEPARTMENT 


NATIONAL BANK 


in Dallas 
“4 Capital and Surplus $10,000,000 


A MERGER OF THE AMERICAN EXCHANGE AND CITY NATIONAL BANKS 
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Many New Firms Select Dallas as 
Southwestern Headquarters 


Following are the names of concerns, 
of sectional or national prominence, that 
established facilities in Dallas during Feb- 
ruary: 

Valvoline Oil Company, New York; 
Southwestern sales office, 511 Magnolia 
Building; Edward T. Kelly, Manager. 

Kellner Jetties Corporation, Topeka, 
Kansas; flood control work; Southwestern 
headquarters and warehouse, 412 Sher- 
man Street; R. W. Rader, Manager. 

Frank P. Parish & Company, Chicago, 
Ill.; investment securities; Southwestern 
headquarters, Republic Bank Bldg. H. S. 
Lyons, Resident Manager. 

Scott Stores, Inc., Chicago, Ill.; 5c and 
10c stores. Retail store, 2004 Greenville 
Ave. 

Claude Neon Federal Company, Chi- 
cago, Ill.; manufacturers of Neon gas 
signs, with sales office in Allen Building, 
announced plans for factory to be locat- 
ed in Dallas. 

A. J. Reach, Wright t& Ditson, New 
York and Chicago; sporting goods. 
Leased space at 700 Elm Street for South- 
western sales and distributing branch to 
be opened about May 1. Ralph Wheeler 
Manager. 

Fuller Brush Company, Hartford, 
Conn., with sales office in Mercantile 
Bank Bldg., enlarged facilities by estab: 
lishing warehouses at 1917 North Hous- 
ton Street. 

J. Maimon & Sons, Philadelphia, Pa., 
manufacturers of mens’ popular priced 
clothing; established sales and distribut- 
ing branch at 1019 Commerce St., A. 
Landsberg, Manager. 

Castle Millinery Company, Trenton, 
N. J.; retail millinery. Established store 
at 1412 Elm Street, and regional head- 
quarters for entire Southwest; Charles 
Barshop, Regional Supervisor. 

Eagle-Picher Lead Company, Joplin, 
Mo., and Chicago, Ill.; manufacturers of 
paints, lead, lead products, etc. Establish- 
ing Southwestern distributing branch at 
North Jefferson and Caruth Streets. H. 
R. Shidel, Manager. 

Mars, Inc., Chicago, Ill. Confection- 
ery. Sales branch at 208 Santa Fe Bldg.; 
Miss H. Overby, District Manager. 

Arnold-Hodgkin Mfg. Co., Washing- 
ton, D. C.; manufacturers of action ad- 
vertising units; sales and manufacturing 
branch at 2005 Wichita Street. 

Walgreen Drug Company, Chicago, 
Ill.; retail drug store, 1300 Main Street. 

Specification Motoroil System of Dal- 
las, Inc., branch of Memphis, Tenn. Of- 
fice, 1319 Kirby Bldg. 


Page 18 


Sam Ross McElreath, Fort Worth, 
Texas; electrotyping; establishing plant at 
1408 Marilla Street. 

D. S. Mair Machinery Corporation, 
Houston, Texas; branch office, 10th floor, 
Second Unit, Santa Fe Bldg. 

Art Metal Works, Inc., Newark, N. J. 
Metal products. Sales office, 827 Santa 
Fe Building. 

Glens Falls Indemnity Company, Glens 


Falls, N. Y. Insurance. Texas office, 
917 First National Bank Bldg. 
Continental Chemical Corporation, 


Watseka, Ill. Floor treating compounds. 
Sales office, 501 Burt Bldg. 

Ohio Varnish Company, Cleveland, O. 
Paints and varnishes. Sales and distrib- 
uting branch, 6th floor, Second Unit, 
Santa Fe Bldg. 

Wichita Falls Motor Company, Wichi- 
ta Falls, Texas; sales office, 410 Burt 
Building. 

Scott, Foresman & Company, Chicago, 
Ill.; publishers. Sales branch, 620 Santa 
Fe Bldg., Unit No. 4. 

Dayton Rubber Manufacturing Com- 
pany, Dayton, Ohio. Tires and tubes. 
Southwestern distributing branch, 2320 
Griffin Street. 





Index Numbers 


Cost of Building Construction 
1913 Costs Equal 100 
February, 1930 


All Other 

Texas States 

Frame - - - - + 194.0 205.3 
Brick, Wood Frame - 201.0 216.2 
Brick, Steel Frame - 191.0 198.3 
Reinforced Concrete- 189.0 204.4 
All Constguction - - 193.7 206.0 


Figures by American Appraisal Co. 











“WHEN HE AROSE TO SPEAK” 


Toastmaster (to next speaker): “Shall 
I call on you now, Bill, or shall I let them 
enjoy themselves a while?” 
DOD 


DALLAS INAUGURATES HAND- 
TO-MOUTH BUILDING 


(Continued from page 7) 


have been since 1925. Other figures, 
shown under the monthly head of 
“Watching Dallas Grow,” indicate a con- 
stant growth not only in population but 
in business transacted here, proving be- 
yond a reasonable doubt that Dallas is the 
leading city of the Southwest. 


DR. JULIUS KLEIN 
(Continued from page 10) 
the next rival State. Ranging close to the 
billion-dollar mark in foreign trade, 
Texas is yet said by her own sons to be 
unawake to the possibilities awaiting us, 

“Foreign Commerce is but the balance 
wheel of industry. When the domestic 
trade declines either in a specific line or a 
seasonal way, an active demand nearly 
always exists in some close-by or logical 
foreign market. Production can increase 
no faster than consuming markets can be 
found or expanded. While it is very true 
that our home market is the basis on 
which American producers lay out their 
plans for mass production, yet there are 
many industries largely dependent on the 
consuming markets abroad. There are in 
North Texas certain producers and manu- 
facturers who sell close to 50 per cent of 
their production abroad. But it might be 
figured that even a ten per cent export 
business is not only profitable but, in 
many cases, absolutely essential to the 
success of some industries. It is an old 
saying that a merchant makes no profit 
in selling eleven pairs of socks—he makes 
his margin on the twelfth pair or the last 
of the dozen. Even so, manufacturers and 
producers often find, after overhead and 
factory costs are paid, their profits de- 
pend on the exportable surplus—that on 
the last ten per cent of sales represents 
the difference between his losses or profits 
for the year. Our fields and factories are 
now producing more than we consume 
and it is conservatively estimated that ap- 
proximately ten per cent of our workers 
in gainful employment depend on the ex- 
port business for their livelihood. Seasonal 
differences in latitudes of South Amer- 
ica, market shortages in Europe, new sys 
tems, and inventions rendering previous 
methods obsolescent, and the changing 
vagaries of consumer demands—all dove- 
tail in the ever increasing production and 
shipping of the Gulf Southwest and it 
behooves the Texas foreign traders and 
industrialists to keep abreast of these 
trends. 

“Dr. Klein is so well known to readers 
of trade publications and magazines of 
business, as well as to the millions of radio 
fans who listen to his weekly broadcasts, 
that his visit to Texas will focus the 
nationwide interest in foreign trade to 
the important and increasing possibilities 
of this State.” 

SOD 
IN TRADE TERMS 

Dental Surgeon: “Which tooth do you 
want extracted?” 

Pullman Porter: “Lower seven.” 

DO 


STARTING A NEW CLASS 
“Do you know why girls walk home?” 
“No, I don’t.” 

“Come on, let’s go riding.” 


DALLAS 

















What the Trinity River 
Reclamation Project 
Offers Dallas «-- 


UTSTANDING industrial corporations are anxious 
to secure locations where every requirement essential 
to economical operation is available—especially when 

located in the center of a solid, fast expanding industrial section. 
The Trinity River Reclamation Project offers every requirement 
demanded by industry. The Southwest offers one of the most 
fertile fields known to industry. 


Dallas, recognized as the center of this Southwest industrial 
activity, will have available in this district industrial locations 
unsurpassed in desirability by any in the nation. The net result 
of these factors will manifest itself in the form of attracting 
to Dallas, new manufacturing and other commercial establish- 
ments with all that they mean in the way of increased pay- 
rolls, augmented population, and expanded business prosperity. 


‘ 
The industrial district reclaimed by 


the Trinity River Reclamation was 
undertaken — and is being accom- 
plished — to meet the demands of 
q growing industrial activity. 
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STEER STADIUM 


An Industrial 
“Keystone” Is Taking 
Shape in Dallas! 


To the left is shown a composite aerial photograph 
giving an accurate picture of the entire Trinity River recla- 
mation program. This view has been slightly retouched for 
the purpose of presenting the picture as it will appear upon 
completion of the embankments, bridges and river diversion. 


Close study of this photograph brings out in a 
startling manner a gathering of leading industrial plants 
that are already operating in this area. It further demon- 
strates the sweeping scope of the development and the com- 
plete facilities being assembled in order that Dallas may 
have available industrial sites to meet the needs of indus- 
trial expansion demands. 


Trunk line railroad systems already have their 
lines available, or are pushing construction in order to 
handle the district’s transportation problems. Public utility 
concerns are at work shaping, and executing, their building 
programs to meet the need of power and light requirements. 
The best engineering brains available have mapped out, 
and are supervising construction, so that water, paving, 
and sewerage needs will be cared for. The net result being 
that Dallas, and the Southwest, will have in this reclaimed 
area an INDUSTRIAL KEYSTONE worthy of the tre- 


mendous section it will serve. 


Important Concerns Located In, and Bordering, the District 


The majority of leading industrial and commercial concerns active in the business life of 
Dallas are either located in, or adjacent to, the reclaimed industrial district area. Listed below are 
many of these concerns, with their location shown on the accompanying map: 


1. Mosher Steel Company. 

2. City of Dallas Filtration Plant. 
3. Burrus Elevators. 

4. D. P. & L. Power Plant. 

5. Sears, Roebuck and Company. 
6. Dallas Cotton Mills. 


7. Armstrong Packing Company. 
8. Atlas Metal Works. 
9. Oriental Oil Company. 
10. Wyatt Metal & Boiler Works. 
11. Simms Oil Company. 
12. United Chemical Company. 


13. Lone Star Cement Company. 
14. American Concrete Pipe Co. 
15. The Texas Company. 

16. Texas Company Tank Storage. 
17. Trinity Portland Cement Co. 
18. Textile Mills. 
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ject is fundamentally a simple engineering problem as far 
as flood control factors are concerned. Given sufficient ele- 
vation, the problem becomes only a matter of applying proven 


N REALITY, the entire Trinity River Reclamation Pro- 


engineering principles. 


To the layman, elevation is determined by contrast, the 
elevation of any point being compared to that of some other well- 
known point. To the average citizen of Dallas, The Trinity 
River Valley is considered as lowland. In comparison to the 
Court House or the City Hall, this is true—but to the en- 
gineers, handling this problem, the valley is highland—mean 
elevation being 400 feet above sea-level. 


A glance at the above sketch demonstrates the point. 
Engineers, knowing the valley to have this high elevation above 
sea-level, have been enabled to plan and put into execution a sys 
tem of drainage and storm sewer control that will remove for all 
time the danger of high water menace to the industrial and civic 
activities of the city of Dallas. 











“THE STONE THAT WAS REFUSED BY THE BUILDER SHALL BECOME THE KEYSTONE” 
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FILLING IN THE VACANCIES 
(Continued from page 11) 


DUPLEX COTTAGES 


Duplex cottages -...---.--------+--------+ 2,503 
Occupied duplex cottages .............. 2,396 
Vacant duplex cottages ...............-.- 107 
Percentage of vacancies ................ 4.2 
Under construction ............------------ 14 
Percentage of vacancies, January, 

RE ee 6.1 


Percentage of vacancies, June, 1928 9.7 





TWO-STORY DUPLEX 


RESIDENCES 
Two-story duplex residences .......... 2,732 
Occupied two-story duplex resi- 

NN isms bnicanaciaimbininitinn 610 
Vacant two-story duplex residences 122 
Percentage of vacancies ................ 4.4 
Under construction ......................-- 32 
Percentage of vacancies, January, 

ONES are eee eae een 9.3 
Percentage of vacancies, June, 

WEG ccctapenereeaee ae cee 10.9 


APARTMENTS MORE THAN TWO 
TO THE APARTMENT 


PII ina sinicistitninnentininscentininis 7,084 
Occupied apartments .................... 6,759 
Vacant apartments .....................--- 335 
Percentage of vacancies.................. 4.7 
Under construction ................-.+-+--- 164 
Percentage of vacancies, January, 

SM cccisiicalirdie Nile sicttibsinbinaaicte inane 7.6 


Percentage of vacancies, June, 1928 10.7 





GARAGES AND FILLING 


STATIONS 
Garages and filling stations............ 607 
Eee 591 
BELA eee 16 
Percentage of vacancies ................ 2.6 
Under construction ............0...20..-.-- 10 
DOD 


New Hangar 


Obstacles that have held up the re- 
moval of the giant steel U. S. Army 
hangar from Little Rock to Hensley Field 
have been removed, and with the arrival 
of Army Engineers here March 21, the 
change is to be pushed through rapidly. 

The new hangar will be the finest the 
Army has in use today, according to word 
received from the department. As it now 
stands it has a door clearance of 14 feet, 
but this will be changed to 20 feet when 
it is re-erected in Dallas, the Army fur- 
nishing the additional steel and doors nec- 
essary to make the change. 


2S 
PHILANTHROPY 
Canvasser: “Madam, will you donate 
something to the new hospital?” 
Mrs. Clancy (who has just finished an 
argument): “Well, ye might step in an’ 
take a look at Clancy. Maybe he'd do.” 
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“All laws should be impar- 
tially enforced. No wealth, 
no business, no honor, no 
power, should make one im- 
mune from the mandates of 
the law. No fortune should 
ever lift a person so high that 
the long, strong arm of the 
law could not reach him, and 
no misfortune should ever 
cause one to descend so low 
that his whispering voice 
could not be heard in the tem- 
ple of justice.”—-Ex-Governor 
Neff. 




















TO THE VOTERS OF DALLAS COUNTY: 

The duties of the office of District Attorney of Dallas County 
require a full measure of attention, and for that reason it would be 
impossible for me to make a close personal campaign unless through 
neglect of duty, and, although it is my ambition to be of further 
service to my County, I cannot neglect the task at hand. I am, 
therefore, taking this means of presenting my candidacy for re- 
election to the office of District Attorney, in the hope that you have 
found me worthy to be continued in this office. 

During my three years of service as District Attorney the records 
of the Courts reflect more convictions, fewer acquittals and more 
substantial sentences than during any other like period. Without 
adding to the sorrow of relatives of those convicted of crime by 
listing defendants by name, I can truthfully report that no man has 
been prosecuted from envy, hatred or malice, nor have I failed to 
prosecute for fear, favor or affection. The remarkable record of 
convictions in murder, robbery, rape and habitual criminal cases 
has been commended all over Texas and especially because the 
strong have not been feared, nor favored, nor the helpless imposed 
upon. 

As your District Attorney I have represented Dallas County in 
all suits brought against the County in both the State and Federal 
Courts. It has not been necessary to spend one penny for outside 
legal assistance and not one cent has been paid on judgments 
against Dallas County. 

In the management of the finances of this office I have exercised 
a degree of care and prudence that has enabled me to return to 
the General Fund, for the benefit of Dallas County, approximately 
$20,000,00. 

It is with pardonable pride that I report that at the 1929 Con- 
vention of the District and County Attorneys’ Association of 
Texas I was elected to a third term as president. I feel that this is 
a substantial endorsement of the efficiency of my administration 
and surely an impartial one. 

The citizenship of Dallas County has in the past seen the wis- 
dom of retaining in office those whose services have been outstand- 
ing and worthy. The added value of experienced service is recog- 
nized in the continued re-election of our Judges and various other 
County Officers. So I submit my candidacy on the sole ground of 
my proven ability to give Dallas County a full measure of service. 

Respectfully, 
WILLIAM McCRAW. 


(Political Advertisement.) 
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cAdvertising Gets the Knife ... 
at the WRONG TIME 


This is the seventh of a series of edi- 
r torials written by members of the 
Dallas Advertising League on the gen- 
eral subject of “Advertising in Dallas.” 


By Joe M. Dawson 


Vice President and Manager, 


Tracy-Locke-Dawson, Inc. 


DVERTISING men are being 
daily asked if their business 
isn’t in great shape, and if it 
isn’t true that when business is 
slack quite naturally advertis- 
ing expenditures are increased. 
Generally these questions are asked by 
well informed men — men who follow 
pretty closely general business trends 
and keep posted on what is going on in 
the business world. 

As a matter of fact they have this 
impression because it is but logical to 
think that such would be the case; that 
when business if off, the thing to do is to 
stimulate it. Therefore, advertising be- 
ing a stimulator of business, would not 
more of it be used when business is be- 
low normal than when sales were being 
made without great effort? 

Sounds reasonable, but such is not the 
case. The very contrary is true. Why 
then, is it that business men don’t do the 
thing that is apparently the logical thing 
to do? 

There are perhaps many reasons for 
their action and no doubt the scientific 
explanation of it would be somewhat 
long and involved. However, I believe 
that the basis for this contrary-to-reason 
action on the part of such a large per- 
centage of business men is because of 
simple, human, common-place reactions. 

Chief amongst them is fear. Let a 
cloud gather on the business horizon; (a 
stock market crash) let a bolt of light- 
ning cleave the business sky; ( bank fail- 
ure) followed by a rumble of thunder 
(gossip and exaggerated stories of poor 
business) and Mr. Business Man runs 
for cover just as he would run for a tree 
on the golf course to escape getting wet 
in an April shower. 

He knows that a tree is not a safe 
place during a thunder storm and that 
lightning has a special liking for trees 
on golf courses, but nevertheless, he 
takes a chance on being blown to king- 
dom come in order to save his hide from 
a wetting that in all probability it needs 
anyway. The clouds have gathered, the 
lightning flashes, the thunder rolls and 
he becomes frightened and runs to the 
nearest cover without thought. He is just 
scared and doesn’t stop to reason. 

The next reason for this running for 
cover attitude on the part of so many 
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business men, resulting in a curtailment 
of their advertising expenditures at times 
of this kind, has to do with a very hu- 
man reaction. It is known as following 
the line of least resistance. 


Sales are off. Profits are diminishing. 
Something must be done at once or 
black figures will become red. What to 
do? 

Some very wise executive once said 
that overhead is one of the easiest things 





On the Cover 


The cover this month is an im- 
pression by Guy F. Cahoon of the 
Simms Oil Company refinery on 
the Eagle Ford Road. This is one of 
the great industrial plants that have 
gained for Dallas its reputation as 
the leading industrial city of the 
Southwest. 
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in the world to acquire and the hardest 
thing to get rid of in the whole catagory 
of business. What he meant was that 
when business is popping at a great rate, 
business men take on business luxuries 
just as individuals indulge themselves in 
prosperous times. 

And business, in this regard, is no 
different from the individual. Once the 


standard of living has been increased: 
once the taste for luxury has been ac 
quired, it is difficult to go back to plain 
fare. 

So here is our business man facing 
the necessity of doing something to de- 
crease outgo. Where can it be done the 
quickest and easiest? 

The advertising appropriation set up 
for the year is, say a hundred thousand 
dollars. The appropriation was mad 
prior to the threatening storm. It was 
based on sound business judgment. It 
is properly related to sales and to sales 
costs. Only a small portion of the ap- 
propriation has been used. Here he can 
easily and quickly curtail expenditures. 
Anyway the business has been advertis- 
ing steadily over a period of years and 
isn’t it logical to assume that the mo- 
mentum of past advertising will carry 
him along until such time as things get 
better? So goes the reasoning, and in: 
stead of thinking the whole proposition 
through; instead of a thorough analysis 
of overhead and other sales costs, out 
goes the advertising right at the very 
time when it is needed most. 


A friend of mine recently made a trip 
across the country investigating this cur: 
tailment of advertising expenditures. His 
findings, while too lengthy to set down 
here in detail can, however, be summed 
up briefly. He found, for example, in 
one large city that in every case, save 
one, where advertising ependitures had 
been decreased—in fact, some had been 
increased—that sales were up to normal 
and two cases better than the same pe 
riod of last year. 


He found in every case that where 
the merchant had run for cover; where 
a drastic cut had been made in advertis- 
ing expenditures, that sales were off. 


The experience of this one city was 
pretty generally repeated almost every: 
where he went. 


I don’t argue that advertising expendi 
tures should never be cut, but I do main: 
tain that too often in times of slack busi 
ness, advertising gets the knife without 
any diagnosis; without even trying to 
find out whether or not the operation 
will result in good or whether the verdict 
will be “The operation was a . success 
but the patient died”. 
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Air Mail Film Here 


“Flying the Air Mail” is the subject 
of an unusually entertaining 1,000-foot 
film recently made by the National Air 
Transport, Inc., pioneer contract air mail 
company. A copy of the film is in Dallas 
in the local office of the N. A. T. and is 
available to schools, clubs, or gatherings 
of any other nature by application to 
C. B. Braun, National Air Transport rep- 
resentative, in the Chamber of Commerce 
Building. Mr. Braun will furnish the 
projector. -" , 

After a brief history of aviation, in 
which are shown some of the early at- 
tempts at flying, the film hurries into the 
modern story, showing just how the mail 
is handled in such a way as to cut many 
days, and even hours in some cases, from 
previous schedules. 

The picture would be especially appro- 
priate for all school grades, luncheon 
clubs, women’s clubs, and sales confer- 
ences where the speeding up of business 
is being discussed. 

SSS 
Doubled Membership 
In Month’s Drive 


The final report of Ed Herzog, director 
in charge of the Junior Chamber mem- 
bership campaign, disclosed the fact that 
the membership of the organization was 
more than doubled during the month’s 
membership drive. 

Three prizes were given, the first prize 
of fifty dollars being given to W. Frank 
Lloyd for bringing in the most new mem- 
bers. R. E. Rice was given second prize 
of twenty-five dollars for bringing in the 
second largest number of new members 
and L. G. Williams received the third 
prize for collecting the most money with 
applications. 

The drive was very successful and 
most gratifying, but the Membership 
Committee does not intend to “lay on its 
oars”. There are many young men in Dal- 
las who should belong to this organization 
and every effort is being made to get their 
applications, The membership committee, 
headed by Archie Hunter, is relying on 
the members of the senior body to recom- 
mend men in their employ who should be 
affliated with the Junior Chamber of 
Commerce. 

DOD 
WHERE SHE LEFT OFF 

The little girl was crying. Her mother, 
to distract her thoughts, called: 

“Oh, come here, darling—come here 
and look at the airplane.” 

The little girl ran to the window and 
stared up at the air plane till it disap- 
peared. Then she got out her little wet 
handkerchief again. 

“Mama, what was I crying about?” 
she asked.—Wall Street Journal. 
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YOUR , 
BUSINESS © 
GOOD? 
























EF: IT IS, then you have been selective and intensive with 
your advertising. Direct Advertising is both selective and 
intensive. It is the substitution for personal contact on a 


large scale. 


Tue SoutHwest Printinc Company helps you in the prep- 
aration of your direct advertising, or, if you desire, is pre- 
pared to submit its own ideas. The company is winning pat- 

ronage on a greater scale be- 


cause of its ability to pro- 


4 D E AS duce profitable direct adver- 
CoO py tising and economical utility 


printing. 


PRINTING 


VQIIA & 


Southwest Printing Co. 


COWAN — VAN HUSS — MALONE 
DALLAS 
CONVENIENTLY LOCATED AT 917 CAMP STREET 
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whom you 
have great 
respect for 
carry enough 
Life Insurance 











PHONE 23359 2-6444 
ISTH FLOOR 


REPUBLIC BANK BUILDING 








PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, 
Legal and Commercial Papers, Letters, Drawings, 
Maps, etc. 

JNO. J. JOHNSON 


1912 N. St. Paul St. 2-8067 





Office Phone 
17-5561 


HENRY NUSS 
BOOKBINDER 


and 
PAPER RULER 
Loose Leaf and Binders 


416 South Ervay Dallas 
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We Are Equipped To Do Numbering Work 


The Distribution Census 


By Harotp M. YouNnG 





Assistant District Manager 
Dallas District Office 
Bureau of Foreign and Domestic Commerce 


E BEGIN for the first time in our 
National existence with a cen- 
sus of distribution, the begin- 

, ning of a numerical appraisal of 
that broad field that lies between 
producer and consumer, of 

which we know so little. It will be the be- 
ginning of an enormous step forward. 


The level of consumtion in any particu- 
lar community depends on a relatively 
large number of factors such as the aver- 
age plane of income, nature and distribu- 
tion of gainful occupations, the propor- 
tion of foreign-born in the population, the 
type of foreign-born, such as origin, and 
the proportion of first generation of for- 
eign-born in the population. Age distribu- 
tion is also an important factor. 


It is necessary to find out what is want- 
ed, why it is wanted, where it is wanted, 


when it is wanted, and to what extent the 
purchasing power is available to absorb 
that which is in demand. Sales, orders, 
shipments, and advertising are all guided 
to a considerable extent by the factors 
enumerated. 

With the 1930 decennial census the 
Bureau of the Census is undertaking an 
inventory of the Nation and this census 
will make it possible to gauge, as never 
before, the economic status and buying 
power of the Nation, the State, and the 
lesser divisions of our political set-up, 
more accurately than has any previous 
census—not only of our own country but 
of any country in the world. 

This distribution census does not stop 
with the retail distribution of our goods, 
as it covers the wholesale trade, and the 
manufacturer. The manufacturer is be 


(Continued on page 30) 














The Dallas Grand Canyon 
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A Dallas house 
can operate with 
pleasing efficiency 


and hospitality by using the same automatic heat 
that runs this city’s industry .... natural gas. 
Modern inventions in domestic equipment de- 
liver INCREASED heat, and provide new short 
cuts in home management. 





This door will open at a touch to welcome every friend. -- - HENRY VAN DYKE 























Business Looks at 


AMERICAN BUSINESS concerns itself 
with efficient home machinery, as much 
as it does with industrial equipment. 
You can see this in Dallas, especially, 
since the city is close to the greatest 
natural gas belt in the world, and has 
used this inexpensive heat-essence for 20 
years. 


HOME Machinery 


A man’s house is warmed automatically 
at sun-up, the same as a factory. A cot- 
tage kitchen, refrigerator, laundry room 
and garbage incinerator run with the 
same quality heat-economy that a Dailas 


hotel enjoys ... . without storage or 


handling, and without one fleck of soot. 


The modern Gas Heating Plant 
keeps a spring time balminess 
over the place. No drafty halls 
No ‘‘cold pockets.” It runs itself, 
and costs even less than ordinary 
heating. 


Have you seen the Gas Refrig- 
erator? No noise. No moving 
parts. Lowest-cost freezing, next 
to Jack Frost himself. 


With a Gas-fired Incinerator, 
garbage and house trash van- 
ish on the spot. It does away 
with flies, muss and contamina- 
tion. Abolish the garbage-can, 
and have your back yard as at- 
tractive as the front. 


THE DALLAS GAS COMPANY 


Obtaining Gas from 


THE LONE STAR GAS COMPANY 


Producers and Transporters of Natural Gas 
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STATISTICIAN was wan- 
dering around through the 
plant of the Anchor Awning 
Co., a Penniman institution, 
out on Gaston Avenue. Clar- 
ence A. Penniman dropped a 
bit of information that the plant uses 
200,000 yards of awning material each 
year. 

“Let’s see,” mused the statistician, 
“that’s about 113 miles. That would 
make a carpet one yard wide reaching 
from here to Waco and about twenty 
miles still rolled up. If the cloth were 
cut up into strips one inch wide - - ~ 

















By this time the party had entered 
the show rooms where porch swings, 
porch furniture of all kinds, ham- 
mocks in all varieties, and a multitude 


of awning designs were on display. 


The largest volume of business is 
in awnings and forty people are em- 
ployed by that department, designing 
and manufacturing custom built awn- 
ings to harmonize with homes or busi- 
ness buildings. Utility is combined 
with beauty and sturdiness in all the 




















1. Stock room where a large variety of patterns are kept handy 


for the designers. 


5. One of the machines and its operator at work. 


. Entrance to the Anchor Awning Company. 


company. 





What Dallas Industries are Doing 


products of the Anchor Awning 
Company, a policy typified by the 
Spanish architecture of the company 
home. 

Another product of the company is 
tents. These are not carried in stock 
but are made to order for carnivals, 
circuses, campers and other users of 
this type of housing. 


Officers of the company are C. A. 
Penniman, president; Harry Penni- 
man, Sr., vice-president; Allan Pen- 
niman, secretary and treasurer. 













3. Spanish setting that justly typifies the products of the 


4. Seamstresses at work on a large order of awnings. 
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OF 
BROWN’S SALTINE 






Brown's Fine Chocolates - - - 





Brown Cracker & Candy Company 


WHOLESALE MANUFACTURERS 


FLAKES 


(The Ideal Soda Cracker) 
Sunshine Distributors in Texas 


























(y We manufacture Leather 
AI =a Goods of all kinds for the 
Wh Ay commercial traveler. 


Catalogue Cases 





Manufacturers of ... 


Taystee Bread 
Grennan Cakes 


Schepps-Kleber Baking Company 


2301 to 2305 South Ervay Street — 4-7161 











BOXBOARD 
BUILDING PAPER... 





OAK CLIFF PAPER MILLS 





Floming Paper Products 


FOR 35 YEARS MANUFACTURER OF 
. WRAPPING PAPER 


ROOFING 


JOHN G. FLEMING & SONS 


-:- DALLAS 





“A Pleasant Place To Do Business” 
Anchor Awnings 
Troy Garden Furniture 


Anchor Awning Division 


PENNIMAN, Inc. 


3919 Gaston — 8-4114 





PrRoMPT, EFFICIENT AND COURTEOUS SERVICE 


DRAWINGS 
HALFTONES 


DESIGNS 
ZINC ETCHINGS 


The ‘White Engraving (o. 


111114 Camp Street 2-3997 
QuENTIN D. Cor.ey, Pres.. and Gen’l Manager 





ALL’S ADJUSTABLE....... 







109 N. Lancaster 








Roller Awnings 


..... for all closed cars 


Made of beautiful DuPont Fabrikoid - - they 
bring added comfort and beauty 


HALL CURTAIN CORPORATION 


Phone 9-3916 


Show (Cases 


And Store Fixtures 


For All Lines of 
Merchandise 


From Manufacturer direct to vou—at a 
saving in price and freight 


ADLETA SHOW CASE 


& FIXTURE MFG. CO. 
1900 Cedar Springs....Dallas, Texas 

















Plain or printed 






ronials Duplex 

nkers Flap Drug 

talogue Commercial Envelopes 
joth Lined In All Sizes 

oin Envelope Order Blanks 
asp Penny Savers 
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ENVELOPES 


Manufactured by Specialists 


Postage Savers 
Policy 

Time Savers 
Theatre Ticket 
Tin End 


ni 
Specials of any Size or Stock 


Hesse Envelope Co. of Texas 


BOOK COVERS 


“Tailor made” to fit the individual type of any book, for any purpose. 

Such covers are produced in a modern Bindery, fully equipped with the 

latest machinery, by expert workmen under experienced supervision. 
Investigate the merits of an AMERICAN BEAUTY COVER for your next 
catalog or book. It will pay you. Visit our plant and see the many fine 
examples of superfinished covers for Schools and Colleges as well as for com- 
mercial catalogs. 


AMERICAN BEAUTY COVER CO. 


TELEPHONE 17-5179 DALLAS 1900-8 ORANGE ST. 




















100-3110 Oaklane 





| Kennedy Machine & Brass Co. 


DEVELOP MANUFACTURES 
SELL AND DISTRIBUTE PATENTED ARTICLES 


Designers and Manufacturers of 
SPECIAL TOOLS, MACHINERY AND STAMPING DIES 


Factory and Office 


Dallas, Texas 


Atlas Metal Buildings 


to fit the needs of every business. We build to your 
specifications—FIREPROOF metal warehouses, filling 
stations, cold drink stands or any type building desired. 


ATLAS METAL WORKS 


DALLAS 
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Tire Trouble? 


. see us at once for lasting repairs. 
If you need new tires and tubes— 


Millions More People Now Ride On 


GOODYEAR 


Tires and Tubes . . . Do You Know 
Why? 




















. . . You pay no more for Goodyears 
by the tire and you save money by the 
mile! 


“Skinnie and Jimmie” 
East Dallas 


3805 Parry Ave. 
3-8115 


Downtown 
1800 Young St. 
7-3177 
Oak Cliff 
235 W. Jefferson 
9-1118 















If it’s worth printing 
it’s worth printing well 
—Old Proverb (reconditioned ) 


| Out-of-the-Ordinary Printing 
Dial 2-6881 
STELLMACHER & CLARK, Inc. 



















r Dewitt & Washburn 
ARCHITECTS 





1228-29 Kirby Building 


DALLAS 
Members American Institute of Architects 

















Freight 


Passenger 


Hunter-Hayes Co. 


Southwestern Representatives 
HOUSTON SAN ANTONIO 
DALLAS 





The Distribution Census 


(Continued from page 26) 


ing asked to indicate on their schedules, 
which they must fill in for the census, the 
channels into which their goods are sold 
In most cases they are being asked to fur- 
nish information regarding their principal 
purchases of raw materials and semi-man- 
ufactured materials for further manufac- 
ture and assembly. 

We might go further and state that 
this census of distribution will be con- 
tributory to our national prosperity as 
we now go about our distribution of goods 
in a more-or-less haphazard way. Of 
course some of the distributors have at- 
tempted to solve their distribution prob- 
lems and have gone about it in a scien- 
tific way. However, they were limited in 
their efforts because of the fact that au- 
thentic data, in most instances, could not 
be secured. As the cost of goods from the 
producer to the consumer has shown an 
ever widening gap in the past years, there 
has been an ever increasing demand on 
our national Government to collect data 
in more detail from the various compo- 
nent parts of our economic structure. 

Beginning 1n 1790 with the mere enu- 
meration of the population, the census has 
broadened in its scope to include, beside 
population in its various phases, agricul- 
ture, irrigation, drainage, mining, manu- 
factures, wealth, and distribution. Our 
progress from an infant political entity in 
the world of nations to the foremost com- 
mercial nation in the world today has been 
aided and abetted by the use of the in- 
formation collected by our Government in 
these respective censuses. 

The new tempo of business demands 
facts and facts they must have to run 
business enterprises on a paying and ef- 
ficient basis. More has been accomplished 
in the way of efficiency in production than 
has been accomplished in the field of dis- 
tribution. The technique of control has at- 
tained a higher degree of perfection in the 
factory from the production angle, but 
when we look at the degree of perfection 
that exists in the distribution end we are 
appalled by the lack of technique from the 
scientific viewpoint. 

The average person does not realize the 
possibilities which lie in the use of the in- 
formation which is to be collected in the 
census. A more economic handling of 
goods, a more scientific advertising pro- 
gram attaining a better and more select 
coverage, and greater consumer satisfac- 
tion are among the many far reaching 
benefits to be realized from the use of this 
data. The reception which was accorded 
the recently published Market Data Hand- 
book of the United States, compiled by 
Paul W. Stewart of the United States De- 
partment of Commerce, is an indication 





of demand for accurate and current dat, 
upon which to lay out sales territories, ar 
rive at sales quotas, and plan advertising 
programs. The first edition of this publica. 
tion was exhausted soon after it came of 
the press, and another edition to meet the 
demand was necessary. In recognition of 
the value of this book the Harvard Uni. 
veristy Graduate School of Business pre. 
sented to Paul W. Stewart the two thoy. 
sand dollar award for the conspicuoys 
contribution to scientific research in ad. 
vertising in 1929. This book was selected 
by the Jury of Award for the prize with, 
out having been submitted for considera. 
tion, a further recognition of the need of 
authentic information in the conduct of 
business today. Many facts which will be 
brought out by the census will be start 
ling, in all probability, to manufacturers 
and others who thought they knew all 
about their lines, but without the censy; 
information they had no way of finding 
out these facts. A different perspective 
and a different realization of the job 
ahead can be expected when this new 
data is made available. 

Distribution is the most important prob 
lem of modern business. Here are the 
greatest possibilities of profit or loss, and 
increased efficiency. A complete revolu 
tion in wholesaling and retailing practice 
is taking place under our eyes (the chain 
store is one example), but the problem is 
so vast and our information so meager 
that the extent and direction of thes 
changes is only guesswork. Greatr knowl 
edge of tendencies and conditions as they 
now exist is needed to help the distrib 
utors to avoid inefficiency and to keep 
pace with modern practices in manufac 
turing. 

The business papers can give invalua 
ble help to the Census of Distribution by 
acquainting the business men of the coun: 
try, in advance and during the canvass, 
with the importance of giving the sched 
ules their careful attention. The complete: 
ness and promptness of the census can be 
advanced if the merchants are urged to 
prepare themselves to answer promptly 
and accurately the questions which are to 
be asked by the enumerators. 

Some of the information which this 
census will give is the number of stores, 
the types of stores, and other distributing 
agencies; the number of persons employed 
by such establishments; the principal ex 
penses including rent, interest, and total 
wages paid; the stocks of goods on hand 
December 31, 1929; and the sales during 
the year 1929 broken down by commod 
ity groups as far as practical. The inclu 
sion of this subject of distribution mean: 
a very material addition to the work of 
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taking the coming census. It is estimated 
that it will be necessary to canvass nearly 
two million establishments. 

In order to make a complete canvass of 
distribution it is necessary to cover several 
different classes of distributors, such as 
jobbers, commission dealers, brokers, 
manufacturers’ sales branches, importers, 
and others, as well as retail and whole- 
sale merchants. In cities, where these va- 
rious classes are represented, it will be 
necessary to use a number of different 
schedules or questionnaires, since a sched- 
ule suitable for one class of distributors 
would not be applicable without change to 
other classes. There will be a special sched- 
ule, for instance, for drug stores, another 
for grocery stores, a third for other classes 
of retail stores, a fourth for wholesale 
dealers in food products, a fifth for other 
classes of wholesale stores, and so on— 
in all, some ten or a dozen different sched- 
ules. It is expected, however, that in the 
rural districts and small towns the census 
of distribution will be covered by one 
general schedule and as a rule the canvass 
will be supervised by the regular popula- 
tion and agriculture supervisor. The 
schedules will be collected by specially 
well qualified enumerators selected by the 
supervisor for that purpose. But in cities 
having 10,000 inhabitants or more, it is 
planned to send chief special agents from 
Washington to supervise the work. Each 
chief special agent will have charge of an 
average of 10 cities, and will employ, with 
the cooperation of the supervisor, the nec- 
essary special numerators to do the work. 

In taking this census the Government 
counts upon the cooperation and support 
of the merchants and other distribtuors. 
While they are required by law to answer 
the questions on the census schedules 
and are subject to penalties for refusing 
to answer, the experience of the Census 
Bureau justifies the expectation that they 
will recognize the importance of the cen- 


(Continued on page 32) 





On To Mexico 


Details of a motor caravan from Dallas 
to Chihuahua, Mexico, probably in June, 
will be made at a meeting of the Associa- 
tion for the extension of U. S. Highway 
No. 67, April 16, in San Angelo, accord- 
ing to W. B. Marsh, president of the 
Association. Dallas folks looking for 
something different in the way of vaca- 
tions would do well to watch for develop- 
ments on this. 


DOD 
BEFORE AND AFTER 


She: “You used to call me sweetheart 
before we were married. Now you don’t 
call me anything!” 


He: “That shows my self-control.” 


MARCH 1930 
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Soon the last of the giant steel girders, the largest ever 








The construction of these viaducts to relieve traffic con- 


STEEL BY MOSHER on three of the four viaducts being 















Cadiz Street Viaduct Steel in Place 
McKenzie Construction Company, General Contractors 










Largest Steel Girders Ever Fabricated in Texas 








fabricated in Texas, will be eased into place on the 
Commerce and Corinth Street viaducts (steel in place 
on Cadiz Street viaduct) and three main traffic ar- 
teries will be rushed to completion. 











gestion between Dallas and Oak Cliff is an important 
part of the Trinity River Levee Project. 











built across the Trinity and the “big pieces of steel” 
were just another job going through the fabricating 
shop and for the erecting crew. 


SIaASrIER 


Steel and Machinery Company 
DALLAS 
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Republic National Bank 





Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 






Complete Banking, Trust and 
Investment Service 
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and Trust Co. 






Dallas, ‘Texas 
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A Unit in the National 
Ediphone Service 
Organization 


615-617 
CONSTRUCTION BLD. 
Phone 2-6976 


DO YOU KNOW? Ediphone 


Edison's New Dictating Machine 


We can save you both time and money by the use 


Edison’s all-electric Dictating Machine 


™Ediphone 


A DEMONSTRATION WILL CONVINCE YOU 


— NO OBLIGATION — 


“THE EDIPHONE COMPANY 


Correspondence Methods 
Organized and maintained 
to simpiify business 
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S. Koenigsberg 


Inc. 


1306!4 Main St. 


Tailors and 
Importers 








Makers of Men’s Fine 
Wear Exclusively 


Our importations for Spring suitings 
are here 







ZUBER & ZUBER 
Wholesale Collections 


408 Santa Fe Bldg. 
Established 1918 
C. B. ZuBER F. M. ZuBER 











S. L. EWING 
COMPANY 
TYPEWRITERS 


1606 Commerce 
2-3026 Dallas 


















W. E. CALLAHAN 


CONSTRUCTION COMPANY 
W. E. Callahan, President 
H. F. McFarland, Jr., Vice President 
Paul Grafe, Vice President 
Wm. McCormick, Secretary-Treasurer 
General Office, 708-9 Kirby Bldg. 
Dallas, Texas 
Drainage, Irrigation, Railroad, Levee 





























Modern Office Furniture 


. . . when properly designed, combines utility 
and beauty. 


Such furniture need not necessarily cost more, 
in fact it may be quite inexpensive when the 
right selection is made... . 


Clemco Office Furniture combines 


beauty, utility and value. 


design, 


Let us help plan your office. 


Vance K. Miller Company 


1916 Main St. 2-9091 









Cannon Ball Towel 
Supply Company 


2009 Orange St. Dallas, Texas 





Everything Furnished in the 
Towel Supply Line 


SERVICE UNEXCELLED 
Phone 2-2736 


RAGE BANS 
e * GIGS SRAwS 


When You Think of Safes 


hink of 


ABBEY BROS. 


Herring-Hall-Marvin Dealers 
1615 Bryan Ph. 2-5065 
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THE DISTRIBUTION CENSUS 
(Continued from page 31) 


sus and willingly supply the information 
requested. The census takers are forbid. 
den—under penalties—to reveal any ip. 
formation or data obtained through the 
census in regard to any individual person 
or individual establishment. No one ex. 
cept sworn employees of the Bureau will 
be permitted to examine the reports, and 
no information can or will be given out 
to any person outside the Bureau, whether 
in Government service or in private life, 
which would disclose, either exactly or 
approximately, anv of the facts or figures 
in these reports. The data, as the law re 
guires, will be “used only for the statis. 
tical purposes for which it is supplied.” 

The need for the kind of information 
which may be obtained through a distri- 
bution census is very generally realized, 
and has been urged upon the attention 
of the American people by the President 
of the United States, by the present Sec. 
retary of Commerce, by Chambers of 
Commerce, and business organizations, 
especially those concerned in trade and 
distribution. It is believed that one of the 
reasons why we have not made improve- 
ments in the efficiency of distributoin cor- 
responding to those that have been made 
in production is that we have hitherto pos 
sessed relatively little comprehensive in- 
formation about the movement of com 
modities. There is altogether too much 
waste in the present machinery of distri- 
bution. There is too wide a gap between 
what the producer gets and what the con- 
sumer pays. More adequate information 
on this subject should point the way to 
economies that will in the end benefit the 
consumer as well as the distributor. 

Of course these results will not come 
about immediately. In this as in other 
things we cannot accomplish all we want 
to all at once. But the census of distribu- 
tion will be the first step, a beginning in 
the progress toward improved conditions 
as regards economy and efficiency in the 
processes of distribution. 

That we should have the information 
called for by this census is to the interest 
of the individual business man, and of 
business and industry generally. It should 
benefit the local community, as well as 
the country at large. 

This is a business man’s census, the in- 
formation being collected from the busi 
ness man for this same business man to use 
to the more efficiently serve his customers, 
be they manufacturer, wholesaler, retailer, 
or consumer. A census fostered by busi- 
ness for better business. It is imperative 
that utmost cooperation be given our na’ 
ational Government in the successful at- 
tainment of the goal which has been set— 
namely, better and more efficient distri- 
bution both from the view point of the 
business man and the consumer. 
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| Limited advertising space 
available. For your conveni- 
ence you may fill in the cou- 
pon below or ’phone 2-5425, 
Magazine DALLAS Depart- 
ment for rates and particu- 
lars. No obligation on your 
part, of course. 














YOU ADVERTISE 


As a member of the Chamber of Commerce you are to be 
listed in the Membership Directory published with April 
“Dallas.” 


FUNCTION: This issue of “Dallas” will furnish buyers 
throughout the Southwest with a list of Dallas industrial, 
commercial and financial houses from whom they will re- 
ceive courteous service and dependable merchandise. 


CONTENTS: All names and lines of business, as mention- 
ed above are classified and subdivided for immediate use of 
buyers. Representative concerns will use advertising space, 
next to their classification, to describe their merchandise 
and picture their business so that buyers may order im- 
mediately without having to wait for particulars. 


DISTRIBUTION: Dallas Purchasing Agents — reputable 
buyers upon request—Members of Dallas Chamber of Com- 
merce—special list of general merchants—Public Libraries 
outside of Dallas—Placed for members’ use in headquarters 
of Commercial Organizations in Texas and larger cities 
everywhere. 


DEMAND: Over 3,000 requests for the last Directory after 
the regular mailing, is sufficient proof of its use. 


BUYING POWER: When you analyze the distribution and 
demand as shown above, and consider that Directory users 
know it is owned and backed by the Dallas Chamber of 
Commerce, you will realize how profitably space can. be used 
to get your product on the order lists of buyers throughout 
the Southwest. 








Magazine DALLAS 
Dallas Chamber of Commerce 
Dallas, Texas. 
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ADDRESS 
BY 






We are members of the Dallas Chamber of Commerce and are therefore entitled to the privilege of placing 
our message for the attention of Fellow Members. 
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You may reserve size space 





Indicate Size Here 
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J. L. BURGESS L. E. ELLIOTT 

M. N. CHRESTMAN' O. D. BRUNDIDGI 

O. A. FOUNTAIN H. A. BATEMAN 
W. H. WHITE 






‘BURGESS, BURGESS, 
CHRESTMAN & BRUNDIDGE 
Attorneys 
1106-1112 Southwestern Life Bldg. 
General Civil Practice 








Specialties— 
Corporations, Insurance, Machinery 
and Real Estate Practice. 









































































HARRY BENNETT 
(Successor to RAYMOND STuDIO) 
COMMERCIAL PHOTOGRAPHY 


2108 McKinney Ave. Phone 7-4906 
We photograph anything anytime 


Phone 2-9288 


For Competent 
OFFICE HELP 


EMPLOYERS SERVICE BUREAU 


405 Santa Fe Bldg. 
8 Years in Dallas 


2-8084 


Fok 7 “3 
EE) lor > 
a> 


2-8084 


107 Construction Industries Bldg. 














JOHN SCHWARZ 
Phone 2-5708 
DALLAS 

TYPEWRITER 

& SUPPLY CO. 
Standard and 
Portable ‘Il'ypewriters 
1519 Commerce St. 











FRED L. LAKE & CO., Inc. 
Rubber Stamps 


STENCILS 
SEALS 


METAL 
CHECKS 


1015 Elm St. 
_DALLAS 


FRANK ROGERS 


Photographs For All Purposes 
712 Elm Street 
Phones 2-8026, 2-8027 


NOMS GSAS CRE ODT. 
New i 3 


My) PRINTED and ENGRAVED 


A 


S| DOTA 


Wy 








Trade Trip 


Central, East and South Texas will be 
visited by Dallas Trade Trippers on their 
29th Annual Good-Will Tour, April 23 
to 30. About 125 men will be in the 


group making the following towns: 


THURSDAY, APRIL 24 


Paris Nash 
Blossom Texarkana 
Detroit Atlanta 
Clarksville Bivins 
Annona Jefferson 
Avery Marshall 
DeKalb Waskom 
New Boston Shreveport 


FRIDAY, APRIL 25 


Henderson Lovelady 
Overton Trinity 
Troup Riverside 
Jacksonville Dodge 
Neches Huntsville 
Palestine New Waverley 
Elkhart Willis 
Grapeland Conroe 
Crockett 

SATURDAY, APRIL 26 
Navasota Wallis 
Somerville Rosenberg 
Gay Hill Richmond 
Brenham Alvin 
Bellville Galveston 
Sealy 

SUNDAY, APRIL 27 
Galveston 

MONDAY, APRIL 28 
Wharton Goliad 
El Campo Berclair 
Louise Beeville 
Ganado Skidmore 
Edna Sinton 
Inez Taft 
Victoria Corpus Christi 
Fannin 


TUESDAY, APRIL 29 


Kenedy Flatonia 
Runge West Point 
Yorktown Winchester 
Cuero Giddings 
Yoakum Lexington 
Shiner Rockdale 
Moulton 

WEDNESDAY, APRIL 30 
Cameron Valley Mills 
Buckholtz Clifton 
Rogers Meridian 
Temple Morgan 
Heidenheimer Blum 
Pendleton Rio Vista 
Moody Cleburne 
McGregor Dallas 
Crawford 

Sy 


Rains Help 


Recent good rains throughout the west- 
ern part of Dallas’ trade territory have 
added much to the promise of prosperity 
in the State. Last minute reports from 
Central West Texas indicate that the feel- 
ing of pessimism that pervaded the section 
a month ago has been broken and that 
the farmers are looking forward to an 
exceptional year. 


Modernizing Dallas 


Sponsored by the President’s Club a 
the suggestion of the Dallas Chamber of 
‘Commerce, a city-wide modernization 
preservation and beautification campaign 
is to be started immediately. 

The purpose of the campaign is to bring 
both homes and business houses upto, 
date in appointments and appearince, ac. 
cording to W. W. Fisher, president of the 
President’s Club. Every civic and com. 
mercial agency in the city will join hands 
in the endeavor to make Dallas a city up. 
surpassed by any in the land. 

“There are few homes and few bug: 
ness houses that do not need something 
done, whether it be a new roof, new paint, 
new plaster, better plumbing or any of the 
many things that may be done at the 
expense of a little money and time,” Mr 
Fisher said. 

Details of the plan are being worked 
out by a committee from the club under 
the chairmanship of Sam M. Davis, and 


will be announced. 
saa 


Painting the Dallas Spirit 


The story of Dallas will be an impor 
tant feature of one of the late summer 
issues of The Ladies’ Home Journal, 
Charles Simpson, famous Canadian artist, 
spent several days in the city recently 
painting typical scenes to appear in color 
in this issue. 

“I try to catch the spirit of the city | 
am to paint,” Mr. Simpson said, “before 
I touch my brush to the canvas. It did not 
take me more than a half hour to find that 
in Dallas the spirit is Progress. I am show 
ing in my paintings that idea, catching 
as much of your leyee work and your 
buildings under construction, as I can, 
with the skyline in the background.” 

Mr. Simpson was shown strategic 
points from which to view unusual scenes 
by a member of the Chamber of Com 
merce staff. 





















JOBBER WANTED 


. . for double duty garment and 
laundry pressing machine. 


Address Box 21 
Dallas Magazine 


Dallas Chamber of Commerce 


Hanway & Williams 
JAS. L. HANWAY 
Insurance in all its Branches 


208 Central Bank Bldg. 
Phone 2-3822 
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Reduction 


The world is evidently in for a deal of 
shrinkage within the next few years. Re- 
duction of drinking, reduction of arma- 
ments, reduction of families, reduction of 
speculation, reduction of taxes, reduction 
of cotton acreage are phrases so familiar 
that each has become as hackneyed, mean- 
ingless, and common as the other. Yet 
each in its inception was an idea; each, 
in the final analysis, will prove pragmatic 
—even that old, old friend of the advice 
mongers, reduction of cotton acreage. 


With a year’s supply for the spinners 
on hand and various foreign markets clos- 
ing to American cotton because the qual- 
ity is below the standard demanded by 
European mills, it begins to look as if it 
were time for the friends of cotton to see 
that the changed mental attitude neces- 
sary to any reform comes—and comes 
quickly to the men who are in a position 
toaccomplish results. 


Like other material alterations, reduc- 
tion of cotton acreage must come from 
above, not from below. The people near- 
est the plow are helpless. Without equip- 
ment, without experience in other lines, 
without imagination to dream or initia- 
tive to try, the great body of Southern 
farmers bend supinely before a condition 
which they understand too little to hope 
to mend. “What else is a body to do?” 
they helplessly ask; and until that ques- 
tion is answered for them, they will set 
their faces to the sunrise, put their wom- 
en in the fields, their children on a pallet 
in the fence corner, and drag hopelessly 
through another year of stolid, weak-spir- 
ited endurance which saps them of 
strength and leaches their country of pros- 
perity and happiness. 


Substitution instead of coercion is the 


§ magic word which will do the work. Put 


a dairy plant in every county; set adrift on 
the air the sound of the factory whistle 
calling for labor; establish canneries, poul- 
try runs, meat-packing plants—and re- 
duction of cotton acreage will take care 
of itself—From “The South’s Business.” 


DOD 
THEY WERE BIG BEARS 


A visitor toa Sunday School was asked 
to-address a few remarks to the children. 
He took the familiar theme of the children 
who mocked Elisha on his journey to 
Bethel how the young ones taunted the 
prophet, and how they were punished 
when two bears came out of the woods 
and ate forty-two of them. 

“And now, my children,” said he, 
“what does this story show?” 

“Please, sir,” came from a little girl in 
the front row, “it shows how many chil- 
dren two hears can hold.” 
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Texas Press Clipping Bureau 
Athletic Club Bldg. Established 1910 
DALLAS, TEXAS 


Every Business Man reads 
the newspapers with mind 
alert for any information 
that may affect, directly or indirectly, his 
own problems. 

Occasionally he comes across something of 
real advantage. If he should read all the 
newspapers in his territory, of course he 
would encounter many more such items; 
but this would be impossible. 

Let us send you what you are interested in 
from Texas papers—we read them all, big 
and little. 
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Known As The Best - - 


Dallas Tent & 
Awning Co. 


The Largest and Oldest 
Awning Company in Dallas 


TENTS FOR RENT 


3401-3-5-7 Commerce Street 
Phone 7-2119 
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When you go East this Summer VALIDATE 


































































ET, 60 056: — >. Se ae 
your tickets at ASBURY “PARK, New Jersey 
Remember . . .there is a delightful Inn . . . 


THE BENJAMIN FRANKLIN 


one block from ocean. 


r + Exclusive .. .in the best sense _as one’s own 
$i home is exclusive . . .the comfort and attractive- 

: ness of a small Inn . . . with hotel conveniences. 
, THE BENJAMIN FRANKLIN INN 
JB 208 6th Avenue, North Asbury Park, N. J. 


Phone, Asbury Park 1433 
CARRIE E. STROUD, Owner-Manager 


> at Illustrated literature can be obtained by addressing Miss Stroud at Stoneleigh Court, Dallas 

















‘ 
This sign is one of the many signs 
made by The Texlite Electric Sign rs 
Company, of Dallas, which are 
used to “Tell the World”. . 
a 
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We have very desirable office space fk The service 
= fir at b 
arranged with warehouse or exhibit | a, P eli 


space adjacent thereto. based on 


forty years 
of, 


experience 


facilities 
unequalled 
in the South 


Dallas Transfer & Terminal Warehouse Co. 
SECOND UNIT, SANTA FE BUILDING DALLAS 








Get Ready for the Census 


Shortly after April 2 an enumerator 
from the Census Bureau will be at your 


home. It will save much of his time and 
yours if you will have all of the informa. 
tion he will need ready for him. 


24. 


The following questions will be asked: 
Li 


Relationship to head of family, in. 
cluding a statement as to the home. 
maker in each family. 


. Whether home is owned or rented, 
. Value of home, if owned, or monthly 


rental, if rented. 


. Radio set? (“Yes” or “No”) 
. Does this family live on a farm? 


(“Yes or “No”) 
Sex. 


. Color or race. 
. Age at last birthday. 
. Marital condition. 


Age at first marriage. 


. Attended school or college any time 


since Sept. 1, 1929? “(Yes” or No”) 


. Whether able to read and write? 


(“Yes or “No”) 


. Place of birth of person. ( State or 


country.) 


. Place of birth of person’s father. 


(State or country.) 


. Place of birth of person’s mother. 


(State or country.) 


. Mother tongue of each foreign-born 


person. 


. Year of immigration to the United 


States. (For foreign born only.) 


. Whether naturalized. (For foreign 


born only.) 


. Whether able to speak English. (For 


foreign born only.) 


. Occupation of each gainful worker. 
. Industry in which employed. 
. Whether employer, employee, or 


working on own account. 


. Whether actually at work. (For each 


person usually employed but returned 
as not at work, additional informa 
tion will be secured on a special un 
employment schedule.) 

Whether a veteran of the United 
States military or naval forces; and 
for each veteran, in what war or ex’ 
pedition he served. 
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Cotton Headquarters 


Dallas continues to be temporary head: 
quarters for the Cotton Co-Operative As 
sociation, with C. O. Moser of Dallas the 


acting head. “The longer we hold the, 


temporary headquarters the more likely i 
Dallas to be named permanent headquar’ 
ters,” Homer D. Wade, vice president and 
general manager said. 

A comprehensive brief, showing Dallas 
to be the logical location for the headquar: 
ters, has been filed with the directors of 
the association. 
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DALLAS CITIZENS 


Have shown their wisdom . . - and manifested their faith in Restland 
a Memorial Park . by purchasing family plots before need 
No") during the past four years representing sales of 


write? over a million dollars. 


ite or 


he Have Your lot Need It and 
Better and Not Need It — “ohan Not Have It 


other. 
-born - . 

Two thousand more families will no doubt select plots during the pre-development 
inited campaign of 1930... and early buyers have the privilege of choice locations. 
iz Every man owes it to his family to afford them the protection of a burial plot. 
reign Attractive installment terms make it possible to buy now—today . . . 


(For at pre-development prices. 


orker. —@ 


>it 


Drive Out To Restland Sunday Afternoon and 
Inspect This Wonderful Cemetery Development. 
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Who Prints Your 
Publication? 


If you publish a magazine, house organ, or news: 
paper—or plan to do so—consider this organization 
for its production. 


To help you produce the highest type of publication 
we are prepared to furnish every service you might 
need—designing, editorial, proofreading, etc. 





| Produced by us, your periodical is assured the cor- 
| rectness of typography and quality of printing that 
makes it a satisfactory monument to your efforts. 
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' We are amply experienced. Among the magazines 
‘ printed by us at this time are Dallas, Southwest 
‘ Review, Texas Monthly, Texas Weekly, Motion 
‘ Picture Journal, Blue Blaze, Wyatt's Line, Harves- 
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‘ ter Life News, Impressions, and others. 
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We will be glad to explain our facilities and service 
in detail. 


Texas Publication House 


INCORPORATED 
McKinney Avenue at Fairmount 


DALLAS 


If you are not receiving IMPRESSIONS, monthly maga- 
zine of general interest to business men, a letter to this 
company will bring it to you indefinitely, 
without charge. 
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The Neuro-Psychiatric 
Hospital 


Dallas stands a good chance of obtain, 
ing the federal neuro-psychiatric hospital 
The decision on a site will be made very 
soon, according to advice from Washing 
ton. L. A. Warren, engineer for the board 
of hospitalization, spent several days iy 
this vicinity, making Dallas his headguar. 
ters while here. He inspected some forty 
sites in the vicinity of Dallas and wa; 
high in his praise of the facilites offere 
here. 


He has returned to Washington and wil 
be back in Dallas shortly with a subcom 
mittee from the board to name the spo 
for the building of the $1,250,000 hospi 
tal. 





Know Texas 


During 1929 Texas set a new 
high record of charters issued, 
2,630 corporations with capital of 
$285,612,000 being organized. Per- 
mits to 329 outside corporations 
were granted, making a total of 
2,959 new enterprises entering busi- 
ness in the State during the year. 





Building permits issued in thirty 
five principal cities during 1929 to 
taled $114,502,000. Construction 
and engineering projects totaled 
$2 17,000,000. 





Texas’ oil production during 
1929 was 307,010,000 barrels, a 
gain of 47,731,000 barrels over 
1928. 





Texas shipped 48,816 carloads of 
fruits and vegetables in 1929, ex: 
cluding 1. c. 1. shipments, estimated 
at 3,000 carloads. 











PROPAGANDA 

Obadiah: “I think Peggy will make a 
ideal wife. Every time I go to her home 
I find her darning her father’s socks.” 

Joshua: “That caught me too—-until | 
noticed it was always the same sock.” 

DOD 

‘Pop, what’s a monologue?” 

“A monologue is a conversation be 
tween husband and wife.” 

“T thought that was a dialogue.” 

“No, a dialogue is where two perso 


are speaking.” 
2S. 


“Tommy, can you tell me one of the 
uses of cowhide?” 
“Er, yes, sir. It keeps the cow together. 


DALLAS 






MJ 









" Obtain. 
hospital 
ide very 
i ashing. 
1e board 
days in 
adquar. 
ne forty 
nd sd 
offered 


ind will 
Subcom: 
he spot 
) hospi. 


new 
ued, 
il of 
Per- 
Hons 
1 of 


dusi- 


irty- 
) to 
‘tion 


aled 














ake an 
home 
"i 







until | 








on. be 


eT sons 


MARCH 1930 


Wuetuer it is a call to the next block 
or to another city, the telephone instru- 
ment on your desk is always ready. And 
it is easy to use. On calls to nearby cities, 
the operator will usually get the wanted 
telephone while you hold the line. 


The simple act of using the telephone is 
often more effective than a trip in per- 
son. After a trip of 100 miles had failed 
to sell a buyer, a Richmond grain com- 
pany sold a carload of wheat to the same 
buyer by telephone, at a cost of 70 cents. 





How Easy it is 
to ‘[clephone between 





An Advertisement of the Southwestern Bell Telephone Company 


By telephone, ten carloads of potatoes 
were sold by an Atlanta commission 
house while the potatoes were on the 
way to market. They brought $10,000 
at a cost of $5.45. 


The telephone habit is good for business 
men in every line. It is so convenient. 
You perhaps could make calls profitably 
to other cities now. If you will give the 
operator the number of the out-of-town 
telephone, your message can be handled 
quicker. 






MODERN BUSINESS 
TAKES TO THE AIR»» 


The roar of the motor sounds 
the clarion call of modern business.» 


The swift changing business 
structure demands new thoughts, 
new ideas and new methods to meet 
the ever increasing competition. » » 


Passenger, mail and express 
planes are playing an important 


part in solving these problems. » » 


: a2 ee Se 2 2 


The alert policies of “The Business 
Man’‘s Department Store” are also 
tuned to keep pace with the trend 
of modern business. » » » » » 


MANUFACTURING STATIONERS, PRINTERS, 
LITHOGRAPHERS, OFFICE OUTFITTERS 
Commerce , , , , to Jackson , , , , at Poydras 











